eather Blacks for 


CALF... 
GOAT... 
and SPLIT SUEDE 





For direct dyeing, giving bright full shades . . . use combinations of: 
DU PONT LEATHER BLACK SB, GN OR O 
shaded with YW 


DU PONT LEATHER BLUE SX, DU PONT LEATHER 
DARK BLUE 5R OR DU PONT LEATHER GREEN Y 


For developed blacks, investigate Du Pont Leather Diazo Black H. 
And for help on any of your leather dyeing problems, consult 


our Technical Staff. E. I. du Pont de Nemours & Co. (Inc.), 
Dyestuffs Division, Wilmington 98, Delaware. 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 








KOREON 


ACTIVE INGREDIENT: Basic Chromic Sulfate. 


e 
DESCRIPTION: Slightly hygroscopic, dark green, small, non-crys- 

e 
talline, rounded granules. Bulk density averages 70 





a 
lb. per cu. ft. Two grades: 
® Koreon M, about 33% basicity (Schorlem- 
mer) and 24% Cr2Os. 


® Koreon X, about 52% basicity and 25% 
Cr2Os. 


USES: Chrome tanning of hides by the one-bath process. Insolubili- 


. zation and stabilization of proteins and other organic 


e 
substances. 
= 


CHROME TANNING 


SHIPPING CONTAINERS: Bags—75 Ib. net. Fibre drums—about 
325 |b. net. 





MUTUAL CHEMICAL COMPANY 
OF AMERICA 


270 MADISON AVE., NEW YORK 16, N. Y. 


MUTUAL CHEMICAL CO. of AMERICA, Dept. LS INSOLUBLIZATION 
270 Madison Avenue, New York 16, N. Y. OF PROTEINS 


Please send me free copy of ''Koreon, One-Bath Chrome Tan for Leather.” 
Serial No. 54. 


Name .. 
Company.. 


Address .. 








An example of chaetomium globosum (cellulose destroying mold) magnified 76 times 


Stop Sacrificing Profits to Mold! 


Are you sacrificing your profits to mold? 
Costly wastes of material and expensive pro- 
duction delays may be the result when these 
microorganisms attack. Remember, leather is 
vulnerable to these losses in most any stage 
of processing from the initial soak to the 
drying loft. 


You can effectively control such attacks with 
Dowicides, Dow’s industrial germicides and 
fungicides. Many tanners and manufacturers 
have found that Dowicides prevent the growth 
of mold and bacteria in processing ranging 


from the first soaking to the last step in fin- 
ishing the leather. 


Stop sacrificing profits to mold. Investigate 
Dowicides today. Complete laboratory facili- 
ties are maintained by Dow to help you 
solve your problems. Just contact your near- 
est dealer or write direct to Midland. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 

New York ¢ Boston «¢ Philadelphi © Washi 

Atlanta « Cleveland « Detroit *« Chicago « St. Louis 
Houston « San Francisco « Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 








Lburtides “Pom 


CHEMICALS INDISPENSABLE 
Industrial Germicides and Fungicides TO INDUSTRY AND AGRICULTURB 
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Official notice that British Gove. will end hide and 
skin bulk buying on Dec. 31 has Britain’s shoe and leather 








industry on edge of seat. Continuation of controls on sale 
and distribution of domestic hides and calfskins until June 
30, 1950, adds to confusion. Trade circles say latter ruling 
means prices of hides bought on Govt. account and coming 
through supply pipeline will continue to be subsidized out 
of profit which Leather Control makes on domestic hides. 

Beyond this, Govt.’s only leather price control 
lies in withholding import licenses from anyone making 
too high charges. Most tanners see change-over bringing 
at least temporary price rise—result of higher prices paid 
for rawstock. Difficulty occurs when tanners try to pass 
increases along to British shoe manufacturers, now making 
95% of output in so-called utility footwear. Latter subject 
to carefully prepared scale of ceiling prices with restricted 
profit percentages all along line from factory to consumer. 

Shoe manufacturers find it difficult enough to make 
fair profit under present shoe price ceilings. Govt. how- 
ever, will hold ceilings at present levels, leave tanners and 
shoe manufacturers to fight it out among selves. Although 
small rises may be readily absorbed, substantial rise must 
inevitably lead to lowered quality. Better manufacturers 
dare not go far in that direction, may find partial solution 
in discontinuing some models, concentrating on others. 

Govt. determined to hold down essential com- 
modity prices, not likely to free footwear prices in foresee- 
able future. End of utility scheme would jump shoe prices 
by making shoes subject to purchase tax. Public already 
showing price-resistance to recent rises. Govt. has promised 
no more rises due to devaluation. 

















Traditional shoe styling policies being sternly 


no important movements. Reason: prospects of new infla- 
tion. Personal incomes expected to break record in first 
half of 1950; easy credit; huge government outlays; vets 
insurance premium payments; continuing increase in wages, 
pension outlays, fringe benefits—all adding up to higher 
costs, firming or stronger prices. Reported or planned price 
cuts in the industry are nil or inconsequential. 


Shoe manufacturers’ rusted selling methods to re- 
tailers under scrutiny. Salesman can’t cover wide territories 
and serve as manufacturer's educational and goodwill am- 
bassador too. His job primarily to open new accounts, serv- 
ice regular ones, book orders. What's needed is the “mis- 
sionary crew” to provide extra services, education, goodwill, 
etc., directed to the retailer—to help the retailer sell more, 
build a bigger business, and thus solidify the manufacturer's 
relationship. 








Women's handbag industry worried over growing 
foreign offerings and imports. National Authority for 











questioned. Only a few real shoe style leaders or innovators, 
perhaps less than 3% of total firms. And these mostly in 
high-priced field. Rest follow the leaders, copying and re- 
touching, but little creating and promoting on own. This 
done chiefly in “popular-price” field. 

So big question is this: can popular-price field 
successfully adapt shoes, originally designed for high-price 
field? Difference in incomes, tastes, buying habits, social 
activities, etc., creates difference in consumer markets and 
hence demands more specific slanting of styles to specific 
markets. Popular-price field a market unto itself. Thus 
should create styles especially for tastes and habits of that 
market. 





Not a chance of lower shoe or leather prices in 





Minor or seasonal fluctuations, yes. But 


next 6 months. 
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the Ladies’ Handbag Industry warns manufacturers of good 
quality German-made handbags now selling here at lower 
than USS. prices. New competition seen from Offenbach, 
German leather center. Also rising imports from France, 
Italy and Argentina. 

Leather handbag volume here already estimated 
at 10% below last year. Trade sources blame drop on 20% 
excise tax, recent steel and coal strikes, and cautious retailer 
buying. Manufacturers, normally busy from Aug. through 
Dec., have held production down to actual orders. Prices 
expected to hold at present levels through Spring. 








Miscellany: Slump in shoes sales by retail chains 
and mail order houses totaling $7 million reported by Census 
Bureau for Oct. Actual sales figures were $71 million for 
Sept., $64 million for Oct., against $69 million in Sept. 
last year. . . . Expected seasonal increase in Oct. domestic 
hide and skin production failed to materialize. Production 
slightly below Sept., well below Oct., 1948. Commerce Dept. 
looks for increases in Nov. and Dec. . . . Bureau of Cetisus 
has filed notice of forthcoming 1949 survey of independent 
retail establishments. Large retailers in 68 sampling areas 
required to report on year-end inventories of merchandise 
at cost value and total annual sales. 
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Hit Or Miss Styling The Chronic Ill 


merican shoe styling is suffering 

from a chronic case of creative 
anemia. It is in need of injections 
of virile red corpuscles generated by 
imagination, initiative and creative 
talent. 

For decades the bulk of our new 
shoe styles—their creation, introduc- 
tion and promotion—have been spon- 
sored by just a few firms, perhaps 
no more than three percent of the 
entire industry. These few firms 
have become the recognized fashion 
pace-setters, the creators. The bulk 
of the industry plays follow-the- 
leader. Not only is this dependence 
of the majority upon a few an un- 
healthy condition, but it denotes a 
failure to understand the potentiali- 
ties of the consumer shoe market. 

Most of the fashion pace-setters 
are to be found in the high-priced 
field. Now, aside from price, these 
firms stand distinctly apart from the 
average shoe firm. They are char- 
acterized by (1) their ability to 
create new styles, new ideas; (2) 
their ability to launch and success- 
fully promote new styles; (3) their 
acquired knowledge of their prospec- 
tive consumer market; (4) their 
ability to “forecast” what their mar- 
ket wants, or what it is ready to 
accept in new ideas, 

Because of these distinctive traits 
they have succeeded in reducing the 
degree of risk involved in introduc- 
ing new styles. The _hit-or-miss 
element is low. By their careful study 
of consumer wants and trends, plus 
their acquired experience, their new 
ideas or styles stand more chance of 
succeeding than failing. 

But perhaps most important of all, 
these firms have established a reputa- 
tion for their product. Either the 
brand name of their product or its 
company affiliation lures customers, 
assures sales. These firms and their 
products are outstanding style leaders 
in the consumer mind. _ Ironically. 
this is the desired objective of most 
shoe firms. Why is it that so few— 
a mere handful—have achieved it? 

The large majority of footwear 
falls into the “popular-price” field, 
with retailing price of $10 and under. 
In this field there are only a tiny 
number of genuine style creators. 


6 


Of course every firm “creates” new 
styles seasonally, but most of these 
tend to follow a trend already estab- 
lished by the real style leaders. And 
it is no secret that a large portion of 
the “new styles” are copied models 
with a little re-touching. This is no 
“sin,” as the policy is common to 
practically every field of wearing ap- 
parel. The real sin is in believing 
that this is the best and safest way 
of doing business. 

As we've said, most of the stvle 
creators are in the high-price field. 
Now. these firms have made a fetish 
of studying their market, of under- 
standing the buying habits and fash- 
ion trends of their customers. The 
women who consistently buy shoes 
at $20 a pair tend to seek certain 
things in fashions that suit their 
circumstances—their income, social 
habits. etc. The shoe style leaders 
have made it their business to be 
familiar with this fashion and buy- 
ing pulse, and to create their prod- 
ucts especially for this consumer 
group. It is specialized creation fol- 
lowed by specialized selling. 

Now let’s look at the “popular- 
price” field. How much effort has 
been made to “classify” customers 
here—to analyze their buying habits 
and wants and to specifically slant a 
stvle or product to income, social 
habits. etc.? Practically none. Here 
is the big hit-or-miss market. There 
is little used here in 
creating and promoting styles for 
specific markets. 

We speak glibly of the “mass mar- 
ket” but have no idea of what the 
market consists of. We assume that 
the buying tastes and habits encom- 
pass 90-95 percent of buvers, all 
identical. Our great mistake has 
been to take the “herd approach” in 
creating and selling shoes for this 
so-called mass market. 

We know by experience that there 
are definite differences in style pref- 
erences or buying habits in accord 
to U. S. geography or income. Styles 
that are popular in the Southeast 
may be flat failures in New Eng- 
land. There are differences in sizes, 
materials, colors, designs and_pat- 
terns. etc. Yet we continue to throw 
our products into the “masa mar- 


“science” 





ket,” willy-nilly—only to later won- 
der why so many of these styles fail. 
or to be bewildered why others 
succeed. 


S 


Note that the high-priced footwear 
firms deal with a limited but homo- 
geneous market. New York City and 
Hollywood are its two main centers, 
though there are several other im- 
portant centers as well. However. 
there are several distinct points of 
integration of these markets: income. 
high-fashion-consciousness, common 
tastes. similarity of social habits, 
fashion initiative, etc. 


A few firms in the povular-price 
field have been outstandingly suc- 
cessful in their stvle ventures by con- 
centrating on certain fields—teen- 
agers, college girls, or by special- 
izing in stvle creations in a specific 
field (Jovce’s casuals. for instance.) 
Our point is not that svecialization 
is desired or essential. but that 
whenever a study is made of a spe- 
cific group of prospective customers. 
stvles mav be slanted more success- 
fully to that group. Old Sorrates 
uttered two immortal words: “Know 
thyself.” We can paranvhrase that by 
saying. “Know thy market.” 

It is time that we ouestion the in- 
dustrw’s common prolicy of follow- 
ing the leaders. stvlewise. We must 
keep in mind that thev are stvling 
their footwear for a certain. limited 
eroup with specific tastes and habits 
that are not necessarily identical 
with those of the mass market. Yet. 
paradoxically. we continue to “adapt” 
these stvles for a mass market. It 
is true that there have been some 
successful “adaptations.” But what 
of the manv failures? Adaptation, 
therefore. becomes a_hit-or-miss 
poliev that can succeed or fail just 
as well if the majority were to create 
their own styles. 

We believe all this signifies some- 
thing important: the maiority of 
shoe firms do not know their con- 
sumer markets well enough to eash 
in on the marketable onportunities. 
You cannot successfully make a 
product for a market until vou have 
an intimate knowledge of the market 
you wish to reach. We would think 
it absurd to sell a teen-ager’s shoe 
to an elderly woman. Yet in some 
instances we have approached our 
fashion market in this unbalanced 
way. 

The field needs study. Those who 
have taken the time to do it have re- 
vitalized their business. Those who 
haven’t continue to suffer the chronic 
ills of their hit-or-miss diet. 
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Govt. To Aid Shoe & Leather 
Industry On Anti-trust Problems 


Launches “educational cam- 
paign” to help industry avoid 
violations of anti-trust laws. 


A new study on “concentration of 
big business,” which includes a sur- 
vey of 1077 footwear manufacturers 
(except rubber footwear) and 500 
leather tanning and finishing firms, 
has been completed by the Dept. of 
Commerce for use in a newly pro- 
jected government “educational cam- 
paign” aimed at shifting the present 
anti-trust emphasis from _prosecu- 
tions to voluntary revisions, LEATHER 
AND SHOES learned this week. 

Secretary of Commerce Charles 
Sawyer has revealed that President 
Truman has directed him to set up 
an inter-agency committee composed 
of the various federal organizations 
dealing with monopoly and anti-trust 
problems. This committee is to make 
suggestions for improvements in pro- 
grams, administrative arrangements, 
and recommendations for any needed 
changes in the law. 

The basic idea seems to be that the 
President wishes to try a “positive” 
approach to the whole problem, 
rather than the existing “negative” 
approach of cracking down on busi- 
ness by Justice Dept. and Federal 
Trade Commission actions. “Big 
Business” has been growing increas- 
ingly restless on the subject and the 
new committee is designed to ease 
the tension—always a desirable goal 
in an election year. 

Sawyer said that “the program to 
be presented to the President for his 
consideration will be designed to en- 
courage legal and desirable practices, 
to discourage and bring about volun- 
tary abandonment of illegal or ques- 
tionable practices, and to clarify for 
the business man the line between 
what he can and cannot do legally.” 

The whole project seems a rosy 


one, but veteran Washington news- 
men and other observers are with- 
holding judgment until further de- 
tails are available. Secretary Sawyer 
was not clear as to precisely what 
educational campaigns he would 
launch, nor how he would go about 
trying to persuade business volun- 
tarily to halt alleged violations of the 
anti-trust laws. 


Soften “Crack Down” 

The important point seems to be 
that the ‘Truman Administration is 
courting big business with hints that 
the familiar “crack down” policies 
are to be softened, at least tempo- 
rarily. 

Sec. Sawyer did not by-pass Con- 
gress, for he sent to Chairman Celler 
of the House Judiciary Subcom- 
mittee studying monopoly matters, a 
tabulation of reported “concentra- 
tions” in business. This was com- 
piled from the Census Bureau’s tabu- 
lation of data obtained in the 1947 
Census of Manufacturers and shows 
for about 450 classifications, what 
proportion of the volume of business 
was being done by the biggest four, 
the biggest eight, the biggest 20 and 
biggest 50, in the various industries. 

Industries were arranged in order 
of the value of shipments (not pro- 
duction). Of 38 industries which 
each shipped one billion dollars an- 
nually or over, footwear (other than 
rubber) was 12th on the list. Here 
the number of companies was listed 
at 1,077, shipping a grand total of 
$1,716,980,000 in 1947, 

The table, called by experts the 
most indicative set of figures yet 
issued in relation to this problem, 
purported to show that these 1,077 
footwear companies had a “1947 
concentration ratio” of: 27.9 percent 
for the first four or biggest four 
companies; 34.7 percent for first 
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eight; 45 percent for first 20; and 
50.3 percent for first 50 companies. 


New Study 

Whereas the Federal Trade Com- 
mission last Aug, issued a report on 
concentration of capital assets, this 
Commerce Dept. study seeks to show 
bigness by volume of shipments, or 
sales. In ten of the 38 billion-dollar 
companies (as to shipments or sales) , 
only in ten instances was there data 
available to make a comparison to 
1935 concentration ratios. Footwear 
was not one of these ten, but leather 
tanning and finishing was. 

Placed 34th in the list of 38 billion- 
dollar industries, was leather tanning 
and finishing, where some 500 com- 
panies in 1947 did $1,070,000,000 
volume of shipments, or sales. The 
1947 eoncentration ratio for the first 
four companies was given as 26.5 
percent, and 38.6 percent for the first 
eight, 55.1 percent for first 20, and 
74.7 percent for the first 50 com- 
panies, 

By way of comparison, the 1935 
concentration ratios were given for 
leather tanning and finishing as 22.5 
percent for the first tour, and 34.3 
percent for the first eight companies. 
this indicates that the first or big- 
gest four had increased their pro- 
portion of business about tour per- 
cent in the past dozen years. 


Maine Shoe Firms 
Denied 12% Wage Cut 


Close to 5000 shoe workers in 
Maine were spared a 12 percent 
wage cut last week when arbiter Gen. 
Charles H. Cole not only refused to 
grant the cut outright but ordered 
the principals involved to renew ne- 
gotiations for another 45 days. 

The 78-year-old Gen. Cole, former 
head of the Massachusetts Board of 
Conciliation and Arbitration, had 
been called in to arbitrate the wage 
dispute between 15 manufacturer- 
members of the Lewiston-Auburn 
Shoe Manufacturers Assn. and the 
Lewiston-Auburn Shoeworkers Pro- 
tective Assn. (independent) which 
represents 5000 shoe workers in the 
area. 

Recognizing that the manufac- 
turers are in “a serious situation,” 
Cole advised the adjustment of piece- 
work rates to retail prices. He 
stated a wage decrease was not neces- 
sary “to the health of the industry” 
but said he would give a binding 
decision by Jan. 21, if no agreement 
had been reached after a 45-day 
period of negotiations, The Associa- 
tion had asked workers to take a 12 
percent wage cut, claiming that half 








the workers in the area were un- 
employed because present pay rates 
put them in a poor competitive posi- 
tion, 

Cole’s decision had been expected 
to play a major role in negotiations 
now under way between Massachu- 
setts shoe manufacturers and some 
11,000 shoe workers represented by 
United Shoe Workers of America, 
CIO (L&S, Dec. 3). 

Meantime, president Maurice Mer- 
sky of Panther Moccasin Mfg. Co.. 
Lewiston, employing 250-300 work- 
ers. said the plant wevld) remain 
shut down “until we get some relief 
from our employes.” Further talks 
between union and company officials 
were scheduled. 


Frank C. Rand Dies 


Leaders in the shoe and leather 
industry throughout the country 
turned out en masse this week to 
pay their resvec's to Frank C. Rand. 
chairman of the board of Interna- 
tional Shoe Co., St. Louis. Rand 
died in his sleep Dec, 2 at Barnes 
Hospital where he had undevgone a 
chest operation on Nov. 29. He was 
73: 

A leading figure in the trade for 
many years, Rand joined the firm 
in 1893 as a $25-a-month s‘ock clerk 
and rose through various executive 
positions to the presidency in 1916, 
a position he held until 1930 when 
he became chairman of the board. 


FRANK C. RAND 


Rand was born in Red Bank, Miss. 
and graduated from Vanderbilt 
University in 1898. He then joined 
Roberts, Johnson & Rand Shoe Co., 
in which his older brother Edgar 
and two cousins, Oscar and Jackson 
Johnson, were partners. After serv- 
ing as a salesman in Missouri and 
Arkansas for four years, he worked 
in the factory to learn production. 
became factory superintendent and 
later, head of the general purchasing 
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department. In 1908 he became a 
vice president. 

Three years later, when Roberts. 
Johnson and Rand merged with 
Peters Shoe Co. to form International 
Shoe Co., Rand was made vice 
president and director. He succeeded 
Oscar Johnson as president in 1916 
and was elected chairman of the 
board in 1930, following the death 
of Jackson Johnson. He was a noted 
philanthropist and civic leader, a 
director in numerous other com- 
panies, and chairman of the board 
of trustees of Vanderbilt University. 
In 1948, he was cited by the Amer- 
ican Hospital Assn. for his outstand- 
ing contributions to hospitals. He 
received many other similar awards. 

He is survived by four sons, Ed- 
gar E., Henry H., Frank C., Jr.. and 
Norfleet Rand: and two daughters, 
Mrs. Gale F. Johnston and Mrs. Wil- 
liam R. Orthwein. Jr. His wife. Mrs. 
Nettie Hale Rand, died in 1942. 


British Deny 
Leather Shortage 

Rumors that Britain is faced with 
an acute leather shortage due to the 
effects of devaluation upon world 
hide and skin markets have been de- 
nied by the British Board of Trade. 
The Leather Control of the British 
Board of Trade has reported that 
actual imports of raw materials dur- 
ing the first nine months of 1949 
were greater than in the same period 
last year. 

“In addition to these actual ar- 
rivals,” the Board stated, “‘arrange- 
ments have been made, or will be 
made, for the continuation of sup- 
plies so long as purchase remains on 
Govt. account (Dec. 31. 1949). 
Thereafter, adequate facilities will 
be made available for private pur- 
chase to meet the estimated hide and 
skin requirements of the country, so 
that the pipe-line of material for the 
tanneries should be adequate.” 


N. E. IFLWU Attacks CIO 


Delegates to the New England con- 
ference of International Fur & 
Leather Workers Union, CIO, last 
week urged the international to stay 
in the CIO “only if our original 
rights under the CIO constitution are 
safeguarded and if the CIO ceases 
its program of raiding and strike- 
breaking.” The resolution highlighted 
a one-day meeting Dec. 3 at the Hotel 
Bradford, Boston. 

In a bitter attack upon the “dic- 
tatorial policies” of the CIO, the 
conference delegates revealed what 
may be the international’s new bat- 
tle line in its struggle with the na- 


tional union. IFLWU is one of 10 
left wing unions facing expulsion 
from the CIO for Communist leader- 
ship and activities. Ben Gold, its 
president, is the only union president 
admittedly a Communist. 

Attacking the “kangaroo court” 
set up by the CIO to try IFLWU, 
the conference proposed that its 
executive board “submit itself to an 
inquiry and trial by an impartial 
committee of honest trade union 
leaders or public spirited citizens— 
and none other.” Philip Murray, 
ClO president, has already answered 
similar proposals by pointing out 
that the CIO constitution calls for 
trial by its own officers. 

The conference, however, urged 
IFLWU “not to send representatives 
before such a rigid inquiry” and 
“to take steps to withdraw from the 
CIO and remain independent” unless 
the CIO halted its “strike breaking” 
program. The resolution was adopied 
by all but three of the 150 delegates 
present, representing approximately 
10,000 leather workers in Peabody, 
Salem, Danvers, Woburn, Lynn, 
Winchester. Norwood, Lowell. Bos- 
ton, Worcester, Nashua, Providence, 
Lebanon, and Manchester. 

Local trade circles pointed out 
that the conference may have been 
the opening bell in a three point 
program: 

1. Not to attend CIO trial pro- 
ceedings. 

2. Remain independent — rather 
than join a new left wing federation. 

3. Withdraw from the CIO be- 
fore being thrown out. 

The following officers were elected 
for the New England region: Isadore 
Pickman, president; George Bradow,. 
Holly V. Morton, and William 
Cleary, vice presidents: and Michael 
Donahue, secretary-treasurer. 


Leather Output Back 
To Seasona! Trends 


Current tannery operations make 
it increasingly apparent that leather 
production patterns have returned to 
seasonal trends which prevailed dur- 
ing prewar years, according to the 
Dept. of Commerce. 

Although leather output did not 
reach expectations during Sept. and 
and Oct., the Dept. says in its 
monthly Industry Report for Nov., 
“indications are that the improve- 
ment in production will continue 
through Nov. and Dec. 

“There are no large stocks of fin- 
ished leather in the hands of either 
the producing or consuming indus- 
tries,” the report adds, “so that any 
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increase in the sale of leather prod- 
ucts is almost immediately reflected 
by increased iannery operations. 
Advance raw material quotations 
during recent weeks have cased the 
pressure against leather prices some- 
what, but tanners continue to gage 
their operations on the basis of the 
volume of new business received.” 


N. Y. Tanners Warn 
Against "No Union" Vote 

The 18 member tanneries of the 
Tanners Assn. of Fulton County will 
not reopen if a majority of their em- 
ployes vote “no union” at the NLRB 
bargaining agent election held Dee. 
9, according to a newspaper adver- 
tisement sponsored this week by the 
Association. The election will deter- 
mine whether workers will be rep- 
resented by the United Leather Work- 
ers Union, AFL. the Textile Workers 
Union of America, CIO, or by no 
union. 

While both unions on the ballot 
were busily campaigning for votes 
among the 887 leather workers in- 
volved in the election. the Independ- 
ent Leather Workers Union, formerly 
Local 202, International Fur & 
Leather Workers Union. CIO, was 
urging workers to vote “no union,” 
the third choice on the ballot. The 
latter was denied a place on the ballot 
by NLRB on the grounds that it is 
a “front” for IFLWU. 

The Tanners Assn. read, in part: 
“A vote for ‘no union’ is a vote to 
be out of work for an indefinite pe- 
riod. We will not deal with Local 292 
or any of its ‘fronts’... if a majority 
of the employes vote ‘no union’—no 
tannery will operate. 

The Association said it would be- 
gin negotiations immediately after 
the election with the union selected. 
“We will stay in session until settle- 
ment is reached,” it added. “There- 
after the tanneries will resume opera- 
tions immediately.” 


Wholesale Sales Fall 22% 

Sales of shoe wholesalers (29 firms 
reporting) during Oct. were 23 per- 
cent below Sept. and 13 percent be- 
low Oct., 1948, the Bureau of the 
Census reports. For the first 10 
months of 1949, sales were eight per- 
cent below the same period a year 
ago. Oct. sales totaled $22,247,000. 

End-of-month inventories of 22 re- 
porting firms totaled $49,653,000 or 
one percent lezs than in Sept. and 
five percent below Oct., 1948. Ratio 
of stock to sales was listed at 227 per- 
cent for Oct., 176 percent for Sept., 
and 207 percent for Oct., 1948, 
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DOROTHY ADAMS 

ous apnointed fashion coordinator for 
Fleming-Joffe, Ltd., New York City reptile 
tanner. She renlaces Irene Shearl'n who is 
retiring from business. Miss Adams was 
formerly on the stoff of Footwear News as 
Fashion Editor. She will head a newly ex- 
panded department in developing and pro- 
moting new reptile colors and offering a 
cooperative fashion service. 


Royce Shoe On Block 

Plans to sell the former Royce 
Shoe Co.. Claremont. N. H.. have 
heen announced by Harold Cohen 
and Clarence Jacobson. who pur- 
chased the plant on Oct. 31 and since 
that time have manufactured only a 
few saniples. The new owners said 
they had located a prospective buyer 
and had decided not to operate in 
Claremont “for personal reasons.” 

Soon after acquiring the Royce 
firm, Cohen and Jacobson were con- 
fronted with a demand from Local 
96, United Shoe Workers of Amer- 
ica, CIO, that their seniority rights 
be guaranteed as under the former 
Royce contract. They voted not to 
return to work until this demand 
was met and union officials asked 
State Labor Commissioner William 
H. Riley to step into the picture. 

Cohen and Jacobson denied that 
labor problems had prompted their 
decision to re-sell the factory. They 
had renamed the firm Claremont 
Shoe Co. 


Selby To Distribute 
British Men's Shoes 

Portsmouth, O., will be the site of 
a new warehouse for American dis- 
tribution of British-made men’s shoes 
through a new company formed by 
Selby Shoe Co. and Manfield & Sons, 
Ltd., of Northampton, England. The 
new company, to be known as Man- 
field England, Inc., will import Eng- 
lish-made men’s shoes produced by 
the Manfield company in England 
for sale in the U.S. 

Officers of the new firm are: Roger 
A. Selby, chairman of the board of 
Selby. president; James Trone, Selby 
assistant export manager, secretary 


and general manager; and Philip 
Harries-Jones, assistant managing 
director of Manfield, and Joseph R. 
Donohoe, Selby export manager, vice 
presidents. 

Formation of the two firms in a 
sales venture unites two of the oldest 
shoe manufacturing firms in the 
world. Manfield was founded in 
1844 and Selby in 1877. Through a 
license agreement, Manfield has 
been producing Selby Arch Preserver 
shoes in England since 1930. The 
shoes are sold throughout England 
and Europe. 

Manfield men’s shoes will be 
shipped directly from the English 
plant to the Selby warehouse for 
distribution throughout the U. S., ac- 
cording to Trone. 


Oct. Retail Sales Down 9% 

Shoe sales in independent retail 
shoe stores fell nine percent on the 
national average for Oct., as com- 
pared to Dec., and 11 percent from 
Oct., 1948, the Census Bureau re- 


ports. However, sales for the first 


10 months of the year were only six 
percent below the same pericd a year 


ago. 

“Oct. retail sales in relation to Sept. 
for various large cities showed the 
following: New York City, down nine 
percent; Philadelphia, down 15 per- 
cent; Pittsburgh, down 18 percent; 
Boston, down four percent; Detroit, 
down 13 percent; Cleveland, down 
13 percent; Milwaukee, down 17 per- 
cent; Chicago, down 12 percent, and 
Washington, D. C., down 12 percent. 


Gay Elected A Director 
Of TC Research Lab 

Sherwood B. Gay, president of 
Blanchard Bros. & Lane, Newark, 
N. J.. has been elected a director of 
the Foundation of the Tanners’ Re- 
search Laboratory at the University 
of Cincinnati, according to an an- 
nouncement made by Ernest Griess, 
president of the Foundation. Gay 
succeeds Edwin L. Neilson of The 
American Oak Leather Co. who has 
resigned, 

The Foundation was formed in 
1927 to act as trustees for receiving 
and administering funds given or 
bequeathed as endowments for leather 
research. Gay is a former president 
of the Tanners’ Council. 


Women Need 12 Pairs Of 
Shoes, Says Delman 
Appearing in the December issue 
of AMERICAN MAGAZINE is a 
full-length feature article by Herman 
Delman, noted New York shoe de- 
signer and manufacturer. The arti- 
cle is entitled, “What I Know About 
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PROCTOR LEATHER 


The efficiency, which tanneries operating Proctor 
drying systems report, is not just chance. Every 
Proctor drying system for leather is engineered for 
efficiency. 


Experience has undoubtedly demonstrated that to 
obtain maximum efficiency from a drying system, it 
must be designed to meet individual requirements. 
That is the way Proctor drying systems are designed 
—each for a specific drying need. 


For maximum yield of top quality leathers, the 
Proctor dryer for leather pasted on glass plates is 
ideally suited. Where leather is to be toggled, Proctor 
toggling and drying systems are designed and built 
in sizes to meet individual tannery needs. Where the 
problem indicates—one of the conveyor types of the 
dryer may be recommended. In each case, recom- 
mendation is made only after careful investigation and 


DRYING SYSTEMS 


a conference with those responsible for production. 


To assure “‘engineered efficiency” Proctor dry- 
ing systems for leather are not only designed by 
Proctor engineers—but every bit of the manu- 
facturing and fabrication necessary to build 
them is done in the large Proctor plant in 
Philadelphia. Investigate the advantages of a 
Proctor designed and Proctor built system for 


your leather drying problem. 
itz —$ 
On yg 


rite fer “Leather Diying”’ 


This comprehensive booklet explains the basic 
principles of leather drying and the applica- 
tion of various Proctor systems. It is well 
illustrated with pictures, diagrams and drying 
curves. It’s informative... it’s yours tor the 
asking. Write today. 


Muc’: Proctor drying equipment and textile machinery is covered in full or in part by patents or patents pending. 


PROCTOR & SCHWARTZ: INC - 717 TABOR ROAD > PHILADELPHIA 20° PA- 
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Women From Shoes,” in which Del- 
man proves to be more of an author- 
ity on shoes than women. 

Says Delman, “Women have dis- 
covered that their feet are good for 
something more than transportation. 
They've proved that feet can be 
beautiful as well as useful. 

“A well-rounded shoe wardrobe de- 
mands at least 10 to 12 pairs, includ- 
ing a pair of house slippers, three or 
four pairs of street shoes in different 
colors, two pairs of play shoes, two 
or three dressy numbers for after- 
noon or informal evenings out, and 
a couple of purely decorative eve- 
ning slippers or sandals.” 

Delman opened the five page arti- 
cle with the statement that “horses 
and women have something in com- 
mon.” (He quickly explained that 
“orace of movement” was the com- 
mon ground.) He cites the shoe 
habits and selections of some of his 
famous customers Joan Fontaine, 
Carmen Miranda, Greer Garson, Rita 
Hayworth, Betty Grable, Marlene 
Dietrich, Mary Martin, Lana Turner, 
Katharine Hepburn, Rise Stevens, 
and numerous others. In concluding 
he states, “Before I learn all the an- 
swers I expect to retire to a farm to 
breed horses. Although they may 


not be as mysterious and fascinating 
as women, at least their shoes are all 
very much alike.” 


Shoeman Joyce Has 
Answer For 
Tired Businessmen 


For the shoe executive who at 
times feels weary and washed out. 
William H. Joyce, president of Joyce, 
Inc., has the magic answer. Senior 
executives who have reached the age 
of 50 should be sent on a six-month 
vacation with full pay. This pro- 
gram will immediately go in opera- 
tion with his own firm. 

Busy, hard-working shoe execu- 
tive “usually die before they have 
a chance to enjoy life.” By sending 
them on sabbatical leave for six 
months “they will get a different slant 
on life.” If they wait for the regular 
retirement age of 65, it “is just too 
late for a man to discover new capac- 
ities.” Joyce says this is no dream 
of tomorrow. The program goes in- 
to action at once. 

In January, Mr. and Mrs. Joyce 
will start a six-month vacation in 
Honolulu. 





Cc E LEATHER PRODUCTION FIGURES 


CATTLEHIDE LEATHERS 
(In 1,000 hides) 


Total 
Cattle 
Hides 
12124 

11582 

15600 


616 

568 

573 

565 

410 

1982 568 

Sept 1962 497 


Upper 


Belting, Harness 
Mechani- Sad- Uphol- All 


stery Others** 
233 


272 


448 


**Data from 1942 forward not directly comparable with previous data. 


CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


Selby Slows 
Decentralization Plans 


Selby Shoe Co., Portsmouth, O., 
has announced curtailment of its 
decentralization plans calling for pro- 
duction of shoes outside its Ports- 
mouth plant. Company officials said 
that production at the Portsmouth 
plant during the next six months, at 
least, would be 25 percent higher than 
anticipated earlier. This meant the 
continued employment of some 250 
workers originally scheduled to be 


laid off. 


Decentralization of Selby produc- 
tion was begun last Oct. with the for- 
mation of a new firm known as S, & 
5. Co., which was set up to produce 
two of the lower-priced Selby lines at 
a branch factory in Manchester, 
N. H. About 1000 workers in Ports- 
mouth were due to be laid off as a 
result, 


Under the new schedule, produc- 
tion at the Portsmouth plant will 
average about 5400 pairs daily, 1000 
pairs more per day than was estimated 
in Oct. 


General Shoe Corp. Profits 
Decline 8°, During Year 


Net profits of General Shoe Corp.. 
Nashville, Tenn., for the fiscal year 
ended Oct. 31. declined eight per- 
cent from the previous year, accord- 
ing to the company’s annual report 
released this week. Although net 
sales in dollars were off one percent, 
net sales in pairs to customers were 
six percent larger than last year. 


The report, issued by chairman of 
the board Maxey Jarman and presi- 
dent Henry W. Boyd, Jr., placed to- 
tal sales volume at $96,066,589 
against $99,580,268 in fiscal 1948, 
Net sales totaled $77,694,162 com- 
pared with $78,682,563 for the pre- 
vious year. Net earnings were $2,- 
116.379, equal to $3.14 per share as 
against earnings per share of $3.45 


(In 1,000 hides) 
—————Sheep Leathers 
Total Glove, 

Sheep, Gar- 
Lamb ment Shoe 
38914 18420 
37920 17725 
13098 51915 22542 

.. 12264 53629 19459 

7) SOnee 3733 59315 20415 

- 10930 BS 53976 20370 

. 11636 52450 

. 10836 47999 

. 12471 36535 

- 10480 


last year. Dividends of $2.50 per 
share were paid on common stock 
during 1949, in which year the com- 
pany paid its 69th consecutive divi- 
dend on the common. 


7 
Shear- 

Kip 
14027 
- 11387 

The company which now has 26 
plants in Tennessee, Kentucky and 
Alabama producing over 15 million 
pairs of shoes in 1949, reported cash 
at of $4,656,420 with current liabilities 
886 55 : 9 at $2,694,871. Working capital is 
763 : shown at $22,718,934 while net 
eae : 30 worth increased to $20,155,651 or 
571 5 $21.27 per share of common stock. 
a31 5 ue i rit Ratio of current assets to liabilities 
is 9.43 to one. 
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WOW 


The NEW 
STERLING* MODEL 
STAINLESS STEEL 
LIXATOR* 


Brings Maximum Efficiency 
at Lower Cost 
to Brine Production 


The Stainless Steel Sterling Model Lixator is the 
last word in brine production. This model Lixator 
provides added money-saving improvements that 
mean still lower brine production costs. 


Stainless Steel Construction for ‘‘Life- 
time’ Use 


Improved Cleanout System 

Lowered Storage Hopper for Easier 
Filling 

Added Cleanliness 


The Sterling Model Lixator is manufactured in 
standard sizes ranging in capacity from 50 to 425 
gallons of brine per hour. 


Why not consult us about your brine problems? 
The specialists in our Technical Service Depart- 
ment are available for free consultation. These 
experienced men will advise you on the proper 
location for Lixator and salt storage, pumping ar- 
rangements, types of pumps, meters and valves. 
They will show you how the new Sterling Model 
stainless steel Lixator means bigger profits for you. 
Write today! 
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OVERHEAD FEED 
CHUTE FOR LIXATOR 
WITHOUT HOPPER 














STERLING*MODEL HOPPER 
FOR EASY FILLING 





SALT 
STORAGE + 
ZONE 


es ‘ 5 
\*] STERLING |*.: 
\ [ROCK SALT |: 











SALT 
DISSOLUTION 
ZONE 








FLUSHING 
WATER 
NOZZLES 








SALT 
FILTRATION 
ZONE 











WHAT THE LIXATOR PROVIDES 


Chemical and bacterial purity to meet the most exacting stand- 
ards for brine. 

Unvarying salt content of 2.65 pounds per gallon of brine. 
Crystal-clear brine. 

Continuous supply of brine. 

Automatic salt and water feed to Lixator. 

Inexpensive, rapid distribution of brine to points of use by 
pump and piping. 


PLUS THESE PRODUCTION SAVINGS 


@ Ends hauling salt around the plant. 
@ Saves time wasted in making brine. 
@ Stops waste of salt by spilling. 

@ Assures accurate salt measurement. 


TLIXATE Pees 


REG. U S PAT OFF 


for making brine 


INTERNATIONAL SALT COMPANY, INC. 


Scranton, Pa. 
*Trade Mark 




















You get more leather . . . thicker leather 
when you tan with Du Pont ““G-942.” 
And “G-942” has been tested and 
proved to give these results on both 
white and black suede leathers. 

It helps you get the highest possible 
yield of top-grade leather because it 
gives better plumping . . . with mini- 
mum shrinkage. With white suede, 
for example, kidskins tanned with 
**G-942”’ yielded 2 to 5 square feet 
more leather per dozen skins in an 
actual tannery test. 


from Du Pont "6-942" fanning agent 


ese wane 


Through-White 
Kidskins tanned with “G-942”’ pro- 
duce a leather that is white all the 
way through. No color is left by the 
Bleaching is un- 


tanning agent. 


necessary. 


Better for All Types 
Crushed grain, too, can be produced 
equally well with Du Pont ‘‘G-942” 
tanning agent. The tanning process is 
easy to control by pH measurements. 
Most finishing chemicals, as well as 





other tanning agents, can be used on 
the leather. 


Let us arrange for a technical represen- 
tative to call at your plant and explain in 
detail how “G-942" can help you pro- 
duce better leather. 


UPON 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


E. 1. DU PONT DE NEMOURS & CO. (INC.), GRASSELLI CHEMICALS DEPARTMENT 
WILMINGTON 98, DELAWARE 
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Aching Feet Cost Nation 
$600,000,000 A Year 

Hot dogs—the kind that neither 
mustard nor piccalilli will appease— 
are costing American industry $600,- 
000,000 a year, says the Sole Leather 
Bureau of the Tanners Council. Burn- 
ing, aching feet cause absenteeism, 
lowered efficiency and accidents 
which afflict many thousands _ of 
workers. Industry pays for the loss. 

The Bureau’s survey revealed that 
70 percent of industrial workers com- 
plain of sore feet, while 10 percent of 
these suffer enough to keep them off 
the job from two to seven days a 
month, Twenty-five percent of the 
male sufferers and 65 percent of the 
women are wearing shoes that don’t 
fit properly. As a result, these work- 
ers suffer from what the Bureau 
terms “afternoon fatigue”— a con- 
dition which obviously fails to re- 
spond to doses of Lydia P:nkham’s 
Vegetable Compound or similar pick- 
me-up remedies. 

Tanner Bans Females As 
Fickle And Frivolous 

The working girl will have to find 
work elsewhere than in the taanery 
of E. J. Kennon, whose Melbourne 
tannery is one of the largest in Aus- 
tralia. 

History is replete with men who 
have attributed their success to a 
woman, Kennon is unique in that 
he has attributed his success to the 
fact that his plant hasn’t employed 
a woman in the 86 years of its 
operation. 

“I won't have ‘em in the place,” 
he said, making an annual vow that 
has been faithfully repeated for 
nearly a half century, “They can't 
keep their minds on work and off 
marriage long enough to make “em a 
paying proposition. What's more, 
none of them can turn out the work 
than any of my five hundred men 
can.” 





NORMAN G. GALBRAITH 

. widely-known in the hide trade, who 
recently opened his own hide business. the 
Norm Galbraith Co., at 205 W. Wacker 
Drive. Chicago. Galbraith has been associ- 
ated for many years in an executive capac- 
ity with John Andresen & Co., Inc., and is 
a former secretary and a director of the 
National Hide Association. 
dising, with emphasis on 
leather gloves. selection of styles. dis- 
plays. etc. Both are 35 mm. films and 
have a running time of 15 minutes. 


S#. Louis Output Down 

Shoe production for the first eight 
months of 1949 in the Eighth Fed- 
eral Reserve District totaled only 
59,121.090 pairs or nine percent less 
than the same period of 1948, ae- 
cording to a corrected release by the 
Federal Rezerve Bank of St. Louis. 

The report listed Aug. output at 
8.442.000 pairs. a gain of 25 percent 
over the 6.756.000 pairs produced in 
July but one percent below the 
8.521,000 pairs turned out in Aug., 
1948, 


selling 


S & S Shoe Co. 
Now At Work 


Operations at the new S. & S. Shoe 
Co., located in the former Salvage- 
Malloy factory in Manchester, N. H., 
began last week, according to Louis 
H. Salvage, co-owner. The new firm 
is owned jointly by Salvage, promi- 
nent New England shoe manufac- 
turer, and Selby Shoe Corp., Ports- 
mouth, O., and was formed to manu- 
facture two Selby lines. 

General manager Maxwell  E. 
Duckoff, who also holds the same 
position at the Louis H. Salvage 
Shoe Co., Manchester, said that about 
400 workers were expected to be on 
the company’s payroll by next 
Spring, with production reaching 
4000 pairs daily. 


TC Lab Establishes 
George McLaughlin Fund 

A new fund, to be known as the 
George D. McLaughlin Foundation 
Fund, has been established at the 
University of Cincinnati, according 
to an announcement by Dr. Fred 
O'Flaherty, director of the Tanners’ 
Council Research Laboratory. The 
fund, honoring the first director of 
the TC Research Laboratory. will be 
used to further basic research in the 
sciences concerned with tanning and 
leather. 

First award of the fund is in the 
form of a visiting Professorship to 
Dr. A. Kuntzel of Darmstadt, Ger- 
many. Dr. Kuntzel, leading Euro- 
pean tanning technologist, will spend 
four months at the TC Laboratory 
during Spring, 1950. 





What’s Yours, Gents- 


extra-light ... 
extra-heavy weights? 


Whenever you need extreme 
weights of rough or curried 
leather, call on us. Maybe it’s 


How about the success many tan- 
neries have had with women em- 
ployes? Mr. Kennon’s quick retort: 
“Life is filled with accidents. That's 
one of them.” 


Leather Glove Assn. 
Announces Two New Films 
Two new glove industry films, 
available for showing by private or- 
ganizations, schools, colleges, retail 
stores, etc., have been completed by 
the National Assn. of Leather Glove 
Manufacturers, Gloversville, N.Y. 
“The Romance of Gloves” is an 
educational film, covering sources of 
skins, tanning, glove manufacture 
and consumer use while “Personal 
Contribution” deals with merchan- 


luck, maybe good manage- 
ment, but in any event it seems 
we usually have the hard-to- 
get weights. So, the next time 
you're stuck for extra-light or 
extra-heavy rough or curried 
leather, the chances are we'll 
have it. And the highest qual- 
ity too! 


WM. C. BROWN LEATHER CO. 


1702-14 TULIP STREET PHILADELPHIA 25, PA. 


There is no substitute for quality leather 
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Massachusetts 


@ Public auction sale of merchan- 
dise, shoe machinery and equipment 
of Gold Seal Shoe Corp., Boston 
manufacturing subsidiary of A. S. 
Beck Shoe Corp., has been listed for 
Dec. 15-16, it is reported. 


@ Richard Young Co., Boston, has 
announced the consolidation of all 
leather manufacturing activities at 
its Wilmington, Del., plant. The 
cecmpany has installed new machinery 
for the production of its line of lamb- 
skin !eathers in addition to the kan- 
garoo leathers hitherto produced 
solely at the Wilmington plant. Man- 
ufacture of genuine white buckskin 
continues in rulton County, N. Y. 


@ Earnings of American Hide & 
Leather Co., Boston, for the six 
months ended Dec. 31, are not ex- 
pected to equal the 59 cents a com- 
mon share earned in the same period 
a year ago, according to company 
officials. Both of the firm’s plants 
have been on a five-day schedule, with 
demands for women’s weight calf- 
skin especially heavy. However, 
while dollar and unit volume is at 
last year’s levels, profit margins are 
much closer this year. 





@ Brockton shoe workers lost almost 
10 percent in wages during Oct., 
according to the State Dept. of Labor. 
At the same time, employment fell 
three percent below Sept. levels. 


@ Sentence of Leon Franzbaum, for- 
mer treasurer of Harwood Shoe Co., 
Lynn, for attempted evasion of in- 
come taxes, has been reduced from 
six months to 74 days by Judge Fran- 
cis W. Ford in Federal Court. 


® Premier Shoe Goods Co., and two 
officers, President Maurice C. Simons 
and Treasurer Robert Lunder, have 
been indicted on government charges 
alleging evasion of income tax pay- 
ments amounting to $384,419 on war- 
time earnings of close to $1 million, 


New Hampshire 


@ Markem Machine Co., Keene man- 
ufacturer of marking and stamping 
machines, plans to construct a $200,- 
000 addition to its plant. The com- 
pany, of which Claude A. Putnam is 
president and his son, David F. Put- 
nam, is managing drector, began 
operations in Keene in 1911, and ‘has 
s.nce expanded steadily. 

@ Employment in the leather goods 
manutacturing industry in New 
Hampshire decreased 4.5 percent 
during Oct., according to the State 
Labor Dept. The report added that 
many factories were working part- 
time schedules. 

@® Granite State Tanning’ Co., 
Nashua, plans to construct a new 
addition to its plant on Fairmount 
St. 


Connecticut 

@ Style Footwear, Inc., has been or- 
ganized in South Norwalk to manu- 
facture shoes. Paid in capital is re- 
ported at $22,000. 


New York 

@ Involuntary petition in bank- 
ruptcy has been filed against Fred 
Jacobs Shoe & Slipper Mfg. Corp., 
Brooklyn manufacturer of women’s 
footwear. A receiver has been ap- 
pointed under bond of $5,000, it is 
reported. 

@ Cordovan Corp., New York City 
sandal manufacturer, is reported in 
the process of liquidation. 

@ Jay & Jay Shoe Manufacturers, 
Inc., New York City footwear man- 
ufacturers, are reported in the process 
of discontinuing the business. 

@ G. Levor Co., Inc., Gloversville 
shoe and glove leather tanner, has 
filed a certificate with the New York 
secretary of state increasing its au- 
thorized capital from $900,000 to 
$1,800,000. 


@® Creditors of Mackey- Starr, Inc., 

New York City women’s shoes man- 
ufacturer, have appointed a commit- 
tee to study the possibility of the 
firm remaining in business. Attorney 
for the firm reported that the firm 
wishes to remain in business but has 
no means of raising additional capital. 
Liabilities are reported at $142,000 
and book assets at $143,000. 


New Jersey 

@ Rexton Finishes, Inc., has been 
formed in Irvington to produce spe- 
cialized technical coatings. The line 
will include a wide range of synthetic 
and lacquer coatings. Production to 
date covers the Eastern Seaboard but 
will be expanded shortly. 


@ National Shoes, operating a chain 
of 72 retail stores in New England 
and New York, has leased another 
unit in Union. 


@ American Hair & Felt Co. has 
leased additional space in Newark for 
the warehousing and storage of raw 
materials. 


. 

Washington, D. C. 

@ The ICC has reaffirmed a previous 
finding awarding reparations to A. C. 
Lawrence Leather Co., Peabody, 
Mass., for “unreasonable” freight 
rates charged by the Alabama Great 
Southern Railroad Co. in the trans- 
portation of green salted hides. 


@ Manufacturers sales of leather 
and products for Sept. dropped about 
$19 million from Aug. levels but in- 
ventories climbed about $15 million, 
according to the Survey of Current 
Business of the Commerce Dept. Sales 
were $297 million as compared to 
$316 million in Aug. and $282 mil- 
lion in July. 


@ A sharp spurt upward in the Re- 
tail Sales Index of the Commerce 
Dept. in relation to sales of shoes in 
Sept. is shown by its revised index, 
now at 245.7 for Sept. as compared 
to 232.5 for Aug. Sept. ran a frac- 
tion of a point ahead of Sept., 1948, 
and was the second highest since 
Jan.’s 252.6. Index for April was set 
at 246.9 (1935-39 equals 100). 


ee 
Virginia 

@ The Shoe Box, Inc., with maxi- 
mum capital of $25,000 has been 
formed in Richmond to manufacture 
and deal in footwear and other mer- 
chandise. Jack Brown is president. 


Alabama 

@ Southeastern Shoe Travelers, Inc., 
has announced it will hold its Ad- 
vance Fall Showing May 7-10 at the 
Sheraton Bon Air Hotel, Augusta. 
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Safe Materials Handling In Tanneries 


ET us divide the conditions which 

affect the prevention of accidents 

in the tanning industry into two 
groups: 

1. Those we recognize but can’t 
do much about (such as low 
ceilings, wood floors, ete.). 

2. Those we recognize and can do 
something about. 

We can forget, at least temporarily, 
the first group. With these out of 
the way, let us roll up our sleeves 
and work on the second group. 

Accident records in most plants 
prove that the majority of accidents 
in tanneries result from handling 
hides and various types of materials, 
and that this large group of acci- 
dents is mostly caused by incorrect 
methods of: lifting. carrying. piling, 
pushing, pulling. 

Causes Of Accidents 

An analysis of all accidents over 
a period of years, regardless of the 
severity of the injury, brings to light 
the following predominating unsafe 
acts or methods which can and should 
be corrected by the safety minded 
Foreman or Supervisor: 

Poor grip on object 

Failure to allow clearance for 
fingers and feet 

Improper position for lifting 
or placing 

Insecure footing for lifting or 
handling 

Overloading or improper load- 
ing 

Failure to watch where step- 
ping 

Failure to maintain clear aisles 
and working areas 
Overreaching 

Exerting too much stress on 
object 

Failure to maintain full con- 
trol of hand, power, or jack 
truck 
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AP ACEC Rath REI TE 


by 
J. H. Peebles 
Winslow Bros. & Smith Co. 


By using common sense and several rules, effective 
results in reducing tannery accidents among em- 
ployes can be achieved. 


11. Failure to work in unison 
12. Failure to use caution and pro- 
tective equipment when _ han- 
dling chemicals 
These unsafe acts or methods apply 
to any department in the plant and 
to the handling of all sorts of items, 
such as barrels, bales. bundles. boxes, 
bagged materials, lumber, pipe, lad- 
ders, trucks, chemicals, etc., as well 
as cattle hides and sheepskins, scrap, 
etc. For complete information on 
this subject, I highly recommend to 
you and your foremen, S.P.P. No. 
54, “Manual Handling of Materials.” 
To substantiate the above state- 
ment, an analysis of 334 backstrains 
in a large manufacturing company 
revealed that 92 occupational groups 
were involved, and that the majority 
of injuries occurred while workers 
were lifting containers such as pans, 
boxes and cans. Failure to maintain 
a good grip or a firm footing was 
the principal cause of most of the 
injuries. Other factors noted, in- 
cluded twisting of the body, lifting 
with bent back, and outstretched 
arms, 


Tannery Tips 


Cattle hides and sheepskins are 
received in bulk. bundles. bales and 
follows: (a) green (fresh 
killed); (b) green salted: (e) dry 
salted: (d) dried in the sun: (e) 
pickled (acid and salt). All handlers 
should wear leather or rubber- 
impregnated work gloves to prevent 
cuts. scratches, and contact with salt, 
burrs. pickle (acid) and to prevent 
the contracting of disease, especially 
anthrax. Much 


casks as 


information on an- 
thrax can be obtained from Fed- 
eral and State Agencies. As far as 
possible, hides and skins should be 
piled evenly on skids or pallets and 
conveyed by power skid, fork or tow 


trucks to storage and points of opera- 
tion in the plant. 

Four-wheel trucks will roll and 
handle easier when kept well greased 
or oiled. One easy method of doing 
this is to equip truck wheels with 
ball bearings and grease fittings, and 
to maintain a regular schedule of 
greasing. Grease fittings in the ends 
of axles permit greasing of loaded 
and unloaded trucks without moving 
them to locate the fittings. Employes 
should never walk backwards when 
starting or pulling trucks. If the load 
is too heavy, another employe should 
help by pushing at the rear of a 
loaded truck. When a truck is parked, 
the handle should be held upright 
by a catch or spring on the truck, 
or if the old style handle is used, it 
should be swung under the truck. 
Many serious accidents are caused 
by handles left extended in aisles 
or working areas. 

Two-wheel trucks should be of the 
correct size and length for the 
material handled to avoid strains and 
hand injuries. When not in use they 
should be stored in an upright posi- 
tion with the nose of the truck 
secured, and where possible, in a 
space marked off for that purpose. 
Special barrel and carboy trucks 
make handling of these items easy 
and safe. 

Whether to push or pull a two- 
wheel truck depends on floor con- 
ditions. and the size and type of the 
material to be conveyed. Each 
method has its advantages depending 
on conditions. 

Trucks 

Power lift and fork trucks, hoists, 
conveyors, etc., should be used where 
possible to eliminate the manual han- 
dling of hides and materials. This 
type of equipment should be inspected 
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Neutralization 


Tanners by the hundreds are discovering it costs no 
more to be sure of a finer grain. . . they're switching 
to SOLVAY Ammonium Bicarbonate. 

It penetrates fast, theroughly—produces uniform 
pH throughout. 

So for neutralization you can rely on, buy by the 
name relied on for over 60 years—soLtvay. Order 
sOLVAY Ammonium Bicarbonate today. 


SOLVAY SALES DIVISION 


40 Rector Street, New York 6, N. Y. 
BRANCH SALES OFFICES 


Be . ( t hicago . Cincinnati 
Cl veland © Detroit ® Houston ¢ New Orleans © New York 
Philadelpt . Pittsburgh + St. Louis . Syracuse 


SOLVAY 


e perfect neutralization 


Ammonium 
Bicarbonate 


e rapid penetration 


For Efficient Control of Leather Beetles and Tannery Moths, use 
SOLVAY Para-dichlorobenzene and Ortho-dichlorobenzene. 
Other Products: Cleansing Soda XX . Snowflake Crystals 











DYEWOOD AND TANNING EXTRACTS 


Sumac Quebracho Gambier 


Fustic 


Myrabolam 


Hypernic 


Hematine Wattle Tannic Acid 





YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 75 YEARS 


THE J. S$. YOUNG COMPANY = 2701 BOSTON ST. 


PATERSON, N J. BOSTON, MASS. PHILADELPHIA, PA. 


BALTIMORE 24, MD. 


CHICAGO, ILL. 














on regular schedule and employes in- 
structed on its use. Riding on power 
trucks, hoists, conveyors, etc., and on 
or between tow loads should be for- 
bidden. 


The moving of barrelled materials 
seems like a simple operation, yet 
this one job has been responsible for 
many back strains, hernias, mashed 
fingers and toes. Special barrel trucks 
make for easier and safer handling. 
(See S.P. P. No. 54 “Manual Han- 
dling of Materials.”) Opening the 
bung may cause a strain or injury to 
the hands. Pressure in the barrel 
may also cause the liquid to gush out 
and injure the employe, besides creat- 
ing a slipping hazard on the floor. 

Sulphuric, formic and other acids 
are used in large quantities in tan- 
neries. When carboys are lifted or 
hoisted, the box cannot be depended 
upon, as the bottle may slip through 
and break. To prevent this, a chain 
or wire cable sling should be used. 
Carboys can be moved efficiently and 
safely with a small two-wheel hand 
truck built for that purpose. Where 
possible, acids should be piped to lo- 
cations and eliminate the hazard of 
handling carboys. 

Carboys should never be handled 
on edge like a barrel. Supposedly 
empty carboys should be checked and 
washed out before being returned for 
filling or placed in storage. Men 
should be equipped with plastic face 
shields, acid proof rubber sleeves, 
aprons, gloves, boots or shoes when 
handling or drawing acids or caus- 
tics of any kind. If any acid should 
be spilled on the person, apply water 
at once and get First Aid. 

The wheels on wooden horses 
should be kept well greased and 
horses should be pushed instead of 
pulled. If it is necessary to pull a 
horse, the employe should make sure 
that his feet are in the clear. Then 
should the weight shift toward him 

the center wheel would not mash 
his foot. While most operators move 
loaded horses by pushing or pulling 
on the skins, handles or hand grips 
installed under each end of the cen- 
ter piece will be found helpful. 

Trays And Boxes 

Trays or boxes used to catch skins 
from drums or mills can be moved 
easily from the underneath position 
by two men. Each man_ positions 
himself on either side of the tray with 
one hand on the tray and the other 
on the wheel, By working in unison 
in this manner and keeping the feet 
back, strains and mashed toes can be 
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STEPS IN TANNERY SAFETY METHODS 


be il ~ 
qi Poa A WY an 


#. 


Top Left-—Cask of pickled skins lifted by fork truck. Center Right—-Correct pulling-pushing method of moving raw skins. 
Top Right—Correct way of lifting heavy bags. Bottom Left—Pulling box or tray from mill. 
Center Left—Clean aisle. Bottom Right—Use of carboy truck. 
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°PROCESS ECONOMIES 
*HIGHER GRADINGS 
*INCREASED FOOTAGE 


eos With SO, chrome solutions 





“Virginia” liquid Sulfur Dioxide (SO2) is gaining wide 


recognition among tanners as a simple, easily controlled 
reducing agent for dichromates. Results are better, faster 
and more easily obtained. If you prefer to do your own 
chrome-reduction, get full details about the “Virginia” 
Method without delay. ‘'Virginia’’ liquid SO,—99.98+ 
percent pure—is shipped in cylinders, drums, and tank cars. 

Send for our folder describing the properties and uses of 
“Virginia” liquid SO, as applied to the tanning industry. 
Write VIRGINIA SMELTING CoMPANY, West Norfolk, 
Virginia. 











Established 1898 


WEST NORFOLK + NEW YORK + BOSTON «+ DETROIT 
50 YEARS OF SERVICE TO INDUSTRY 














GUARANTEED OILS 


For more than sixty years ATLAS REFINERY has 
served the tanning industry with products of proven 
merit. 


Direct refiners and pressers of Neatsfoot Oils and 
manufacturers of Sulphonated Cod Oils, Sulpho- 
nated Neatsfoot Oils, Split Oils and Moellons. 


1887-1949 


ATLAS REFINERY, INC. 


142 LOCKWOOD STREET, NEWARK 5, N. J. 








avoided. Some tanneries have a 
round pipe installed similar to an au- 
tomobile bumper, across the front of 
the tray. Here, each man with one 
hand on the end of the pipe, rolls the 
tray from under the mill. The men 
should never stand directly in front 
facing tray when they pull. A slip 
would mean a bad fall and possible 
crushed feet or legs by being run 
over. This arrangement also makes 
it easier and safer to push the empty 
tray back into position. 

Before adding bagged lime to a 
paddle, the paddle wheel should be 
stopped. The bag should then be 
partially submerged and the end slit 
below the water line with a knife. The 
lime will flow under water, thus elim- 
inating dust which is sure to occur 
when added on the surface and 
fanned by the motion of the wheel. 
As a precaution, the operator should 
wear gloves and goggles or a face 


shield. 









Santa’s 
letter 
to 









you 


Answer the once-a-year Christ- 
mas Seal letter . . . and you make 

yssible the year-round giving of 
health, life itself. 

Your contribution will support 
the research, education, sen: 3 
ing, and rehabilitation programs of 
the National Tuberculosis Associa- 
tion and its affiliates — which since 
1904 have helped to spare almost 
5,000,000 lives. Yet, TB still kills 
more people between the ages of 
15 a 34 than any other disease. 

So, please, as part of your giving 
this year, remember Christmas 
Seals. 

Answer the letter that saves lives 
—send in your contribution, today. 


BUY 
CHRISTMAS 
SEALS 


THE RUMPF 
PUBLISHING CO. 
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DORNBUSCH 


GRAINS 


now available throughout 


the western hemisphere by 








42 PARK PLACE, NEW YORK 7 e BArclay 7-4070 


CREATORS OF FINE GRAINING PLATES 


f 
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WORLD'S LARGEST 
COLLECTION OF GRAINS 


Internationally famous 
Patterns and Grains available 
from Ringler 


The renowned Dornbusch 
graining plates, preserved dur- 
ing the war in a bomb-proof 
vault, have been rediscovered 
and made available throughout 
the Western Hemisphere by 
F. A. Ringler Co. of New York. 

This huge library of Dorn- 
busch grains for plate or roller 
embossing now supplements 
the catalog of Ringler high- 
styled designs—providing the 
Leather and Shoe Industry with 
the most extensive group of 
surface textures ever assembled. 

All of the 30,000 Dornbusch 
patterns for plates will be ob- 
tainable either as steel or elec- 
tro steel plates. 

It was also announced that 
the Dornbusch Embossing Ma- 
chines would soon be available 
here, 

A AA 
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A New High Level in Business Journalism - - - 


The 
SHOE 
and 
LEATHER 
INDUSTRY 
Dascceatiaer fe etna entero 


—presented by Leather And Shoes, the publication FORECAST 


which a decade ago inaugurated the annual “preview 


The most complete and comprehensive survey re- 


and review” magazine in this industry. 


Many hundreds of executives have been polled. 
Specific reports will be published on the 1950 busi- 
ness outlook by shoe manufacturers, tanners, shoe 
retailers, shoe wholesalers, hide and skin dealers, 
shoe designers and stylemen, shoe and tannery sup- 
pliers, labor, Washington officials, and more than a 
score of leading trade organizations. This compact 
picture of the industry’s plans and trends will greatly 


influence your thinking, planning. 


Also, a complete 1949 review section—last year’s 
highlights in news, styles, markets, etc.; an excellent 


reference source. 


Lie AT int 


and Siri ES 


300 West Adams St., Chicago 6, Illinois Tel. CEntral 6-9353 
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With Socony-Vacuum, you can be sure of top quality 
products for your sole leather needs . . . for maximum 
fibre lubrication . . . for strengthening and clearing the 
grain and for greater moisture and wear resistance. 


Gargoyle Solene Ais a specially blended sole leather oil 
designed to provide maximum fibre lubrication. It stays 
in the leather... does not evaporate. This quality product 
is but one of a complete line of sole leather oils developed 
to meet your individual requirements. 


Gargoyle Sponging and Washing Compounds are 
made especially for finishing vegetable tanned sole leath- 
ers. They strengthen and clear grain, impart good luster. 


Special Products for Moisture, Wear Resistance: For 
vegetable tanned sole leathers, use Oak Sole Water 
Proofing compound (hot treatment) or Gargoyle Solene 
No. 5 (cold treatment). For chrome retan sole leathers, 
use Socony-Vacuum Product 2305 or Socony-Vacuum 
Magnowax. Both give excellent results. 


SOCONY-VACUUM OIL COMPANY, INC. 
Tanners Division, 26 Broadway, New York 4, N.Y. 





SOCONY-VACUUM 
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MODEL “S” MACHINE 


ee 


OF THE MANY TYPES OF FLESHING AND UNHATRING MACHINES WE MAKE, 
THIS TYPE IS MOST POPULAR FOR TREATING CALFSKINS OR SIDES. 





TANNING 
MACHINERY 
COMPANY: 


PEABODY, MASS. 











59 East Alpine Street 


1101 Frankford Avenue 
Newark, New Jersey 


Philadelphia, Pennsylvania 
EUROPEAN FACTORIES: 


Oberursel, Taunus, 
Germany 


2362 No. Stanley Place 
Milwaukee, Wisconsin 


Bramley, Leeds, Paris, 
England France 


LEATHER and SHOES—December 10, 1949 





PART Il 


U. S. Chiropody and the Shoe Industry 


HE shoe industry has three prin- 

cipal complaints against chirop- 
odists: (1) chiropodists as a whole 
(though there are numerous excep- 
tions) are not technically informed 
enough about shoes to prescribe 
them: (2) chiropodists’ public 
criticisms leveled against shoes and 
the shoe industry are largely un- 
justified: (3) the chiropodists’ re- 
bate racket—expecting a commis- 
sion on the sale of shoes sold to 
recommended _ patients. 


Their Shoe Knowledge 


One of the common failings of 
practically every chiropody college 
is the inadequate instruction given 
on the subject of footwear. The 
large majority of practicing chirop- 
odists today have little technical 
knowledge about shoes. Most can- 
not distinguish the various basic 
types of construction, cannot dis- 
tinguish the differences in basic types 
of leathers. know little about lasts 
or shoemaking or general shoe struc- 
ture and function. 

This is particularly ironical, as it 
is recognized that footwear (heel 
heights. improper fitting, incorrect 
lasts. etc.) perhaps causes most of 
the foot ills. Hence. if footwear 
causes such a large portion of the 
foot troubles, then proper footwear 
can remedy a large portion of the 
trouble. This is simple and obvious 
logic. However. shoe therapy is 
perhaps the most neglected part of 
the chiropodist’s technical repertoire. 


Criticisms About Footwear 


Shoes and the shoe industry are 
a common target of condemnation 
for many chiropodists. In technical 
treatises, in articles or news stories 
in consumer publications, in books, 
in lectures, and in radio addresses 
it is frequent to see such criticism, 
from mild to severe, leveled against 
shoes and the shoe industry. 

Though a portion of this may be 
justifiable, no one has stopped to 
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The public is not being properly informed about 
footwear in terms of foot health. The shoe in- 
dustry should set up an educational program about 
shoes for the chiropodists. The concluding article 
of two. 


ee 


Courtesy National Foot Health Council 


Walking instructions to high school girls. 


Courtesy National Foot Health Council 
A podiatrist treats a patient in a factory foot clinic. 
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THOROUGH 


The FIRST 


s | 


INTERESTING 


Complete Work 
in the 


NDUSTRY 


The background of 
your business... a fas- 
cinating story of shoes 
and the shoe industry 
by an internationally 
recognized authority. 


AUTHENTIC 


368 PAGES 


Here, in book form—complete— 
the amazing story of shoes from 
the dawn of the shoe industry, its 
earlier struggles, to the world- 
wide, fabulously wealthy, and 
fashion conscience shoe industry 
of today. 


15 CHAPTERS—138 ILLUSTRATIONS 


PACEMAKERS OF PROGRESS is packed solid with valuable facts 


SHOES. 


@ 


If you make shoes or fit them, buy 
or sell them, design or advertise them, 
lecture or instruct on shoes... there 
is a weaith of practical material in 
this book. The 15 illustrated chapters 
parade a history of events all signifi- 
cant milestones in the shoe industry 
from 2000 B.C. to 1946 A.D. 


24 CHARTS 
AND TABLES 


and information—illustrated with excellent photographs, charts, and sketches. 


6. 


Beautifully bound with attractive blue cloth and gold 


lettering. 


HAROLD R. QUIMBY, the Author, has devoted a 
lifetime to the shoe industry. Today, as Executive 
Secretary of the National Shoe Manufacturers Asso- 
ciation he is the industry’s leading spokesman and 
recognized authority on shoes and the shoe industry. 


. PACEMAKERS OF PROGRESS belongs 
in the library of Shoe Buyers—Designers—Retailers— 
Salesmen — Fashion Coordinators — Chiropodists — 
Manufacturers — Students — Writers — Teachers. 


Send Order For Copies To... 


SHOES. 


ee ae oo 


POSTPAID 


LEATHER ano SHOES MAGAZINE 


300 WEST ADAMS STREET 


CHICAGO 6, ILLINOIS 
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and feet.” 





PODOMETRICS- A NEW SHOE BOOK 


About it one manufacturer says, 
the industry's traditional thinking about lasts, shoes 
A truly scientific study that strikes at the 
roots of dozens of common and costly shoe problems. 
One hundred original illustrations. Price $2.50. Rumpf 
Publishing Co., 300 W. Adams St., Chicago 6, Ill. 


"A terrific impact on 




























| draw the line of demarcation be- 
| tween justifiable and non-justifiable. 
| The target is a huge one, and no 
| particular aim or discretion appears 
| necessary in many instances. 

This becomes the more dangerous 
when we recognize that many of 
those who condemn and criticize are 
technically unqualified to pass judg- 
ment. What is highly significant to 
the shoe industry is the fact that 
much of this criticism is accepted 
in the public mind as gospel truth 
because it is disseminated by “foot 
specialists” who are the country’s 
only source of authority on foot 
health. 

The Rebate Racket 

The large majority of chiropodists 
expect and collect a commission on 
all sales of shoes made to patients 
they recommend to shoe stores, The 
chiropodist gives the patient a “‘pre- 
scription” from an impressive look- 
ing prescription pad. He usually jots 


| 


down some basic instructions——heel 
height, “soft” leather, “ample toe 
room,” etc. and leaves the rest to 


the shoe clerk. 

Many shoe 
ness, specialize in it and cater to the 
chiropodist. They willingly make 
the rebates or pay the commission. 
Other stores, just as eager to 
get this business and willing to take 
pains in fitting, nevertheless refuse 
to pay commissions. They get little 
or none of the business. It is play 
ball or else. This “rebate rackett” 


stores seek such busi- 


too, 


is not. of course, restricted — to 
chiropodists, but is common prac- 
tice among all types of medical 


specialists and general practitioners. 
Though New York City in 1944 


succeeded in passing legislation pro- 


hibiting the rebate racket, it never- 
theless continues to thrive. 
There are a few chiropodists who 


carry a stock of shoes in their offices 
and make retail sales to patients on 
the premises. This has been dis- 
couraged by ethical chiropodists, on 
the grounds that because the chirop- 
odist cannot possibly keep an ade- 
quate stock of sizes and lasts to 
properly fit all types of feet, the pa- 


tient is given unfair treatment. 


Licensed Shoe Fitters 


Chiropodists have long been  be- 
hind a move to have legislation 
passed to license shoe fitters. Some 
shoe men have favored the plan, but 
more have opposed it. To date there 
has been no success with it. 

But they have succeeded in pass- 
ing legislation in Mass., R. I. and 
Calif. for the compulsory periodic 
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examination of school children’s 
feet. This is an excellent step, and 
other states are expected to follow. 
The move was sponsored by Dr. 
Joseph Lelyveld and the National 
Foot Health Council, a non-profit or- 
ganization which has done a splen- 
did job in foot health education in 
an intelligent manner deserving the 
full co-operation of the shoe and al- 
lied industries. 

However, one facet of these chil- 
dren’s foot examinations calls for 
inspection of footwear. This is fine 
if the presiding chiropodist knows 
It is potentially harmful if 
he doesn't. 


shoes. 


“Corrective” Shoes 

If the chiropodists have shown 
serious educational shortcomings re- 
garding footwear, the shoe industry 
has not filled the breach but rather 
has widened it. Prior to the war 
there were over 1.000 different 
makes of “corrective” and 
nearly 200 different “Doctor” brands. 
Each made its own distinctive claims. 
and while a few were supported by 
genuine research findings. most were 
strictly commercial products tossed 
into the competilive ring for what 
they could make. The Federal Trade 
Commission finally had to clamp 
down with a “cease and desist” order 
on much of the exorbitant advertis- 
ing: it found about 90 percent of the 
“Doctor” shoes lacking authority to 
carry the title. and forced them to 
withdraw from the market. 

Today the situation is greatly cor- 
rected. However. much of the 
criticisms of chiropodists are aimed 
at this type of footwear, at the “cor- 
rective” features such as cookies, 
metatarsal pads, special “arch sup- 
porting” shank-pieces, “cuboids,” 
etc. And some of it is justified. 

The important point here is the 
constant state of conflict set up be- 
tween the chiropodists and the shoe 
industry by practices which are tar- 
gets of condemnation by either side. 


shoes. 


What To Do 

Now. one thing is certain. 
long as the shoe industry and the 
chiropodists do not reconcile their 
opposing viewpoints about common 
problems, or seek a mutual exchange 
of information and education, not 
only will the decades-old conflict be- 
tween them continue to thrive, but 
the public will tend to become both 
confused and hostile in a matter of 
important public interest. 

The realistic fact facing the shoe 
industry is that chiropody bears 


(Concluded on Page 35) 


So 
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NOW IN USE 


SETTING NEW SERVICE 
RECORDS! 


WRITE FOR DETAILS 
ON THE BOARD THAT 
SLASHES CUTTING COSTS! 


. 
| | want to know \ 
more about 


I N 
| REM BOARD! \ 


| Please send complete \ 
| details by return mail. 


| Name 
I Title 
| Firm 
| Address 
N 
N 
RP-1249-73 


SAVE MONEY! Plants all over the 
country are finding that REM 
BOARD wears and wears and wears! 
Follow their lead. Get complete in- 
formation on the superior cutting 
board that reduces planing and 
dressing expense . the board 
that's breaking all endurance rec- 
ords. REM BOARDS are low in 
price. For example, t¥e 18" x 36" 
size sells for only $25.00. 


FREE TRIAL OFFER. Order a REM 
BOARD on 30-day trial. You can 
return it at any time if unsatisfac- 
tory. 


But don't delay. Investigate now. 
Mail the coupon today! 


THE 


REMINGTON 
PRODUCTS COMPANY 


1509 Copley Road 
Akron, Ohio 








Little Man Says: 


If you want your ledger sheets to 
smile in the black, let George Limon 
handle your contract tanning. In tan- 
ning, Limon’s tops. 


GEO. LIMON TANNING CO., INC. 
Foster St., Peabody, Mass. 
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Bernard R. Armour 
. . . 58, president and director of 
numerous’ corporations including 
American Aniline Products, Inc., and 
the Heyden Chemical Corp., died sud- 
denly in Roosevelt Hospital, New 
York City, on Dec. 1. He had been 
under observation for one week. One 
of the most prominent figures in the 
chemical industry, he was a friend of 
President Truman and served on 
many committees of the Democratic 
State and national organizations. 
He was a charter member of the 
Chemists Clubs of New York and was 
recently appointed a director of the 
Chamber of Commerce of the State 
of Israel. He leaves his wife, three 
daughters, three sisters, and one 
brother, George L. Armour, execu- 
tive vice president and director of 
American Aniline Products, Inc. 


Nicholas J. Felten 


. . . 64, director and Chicago repre- 
sentative of Richard Young Co., Bos- 
ton tanner, died recently in Chicago. 
He had been associated with the firm 
since 1916 and was widely known in 
the leather industry. He leaves his 
wife, Mary; two daughters, Mrs. 
Bernard J. Fitzgerald and Mrs. M. F. 
Demskie; a son, The Rev. John N. 
Felten, S.J., of West Baden College, 
Ind.; and a sister, Mrs. John Lodes. 


EQUIPMENT 





TANNERS’ SUPPLIES AND EQUIPMENT 


Representing 


SPECIAL EQUIPMENT COMPANY 
CHAS. H. STEHLING COMPANY 
TRAUD MACHINE COMPANY 

FULTON COUNTY MACHINE COMPANY 
SPRACO-SPRAY FINISHING MACHINES 
MARLOW FLESHING PUMPS 


ad 
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Joseph G. Bach 

. .. 62, a director and former presi- 
dent of the Abel & Bach Co., lug- 
gage manufacturers, Milwaukee, died 
at his home in the same city. He was 
president of the firm from 1920 to 
1943. His father was one of the 
company’s founders in 1874. He is 
survived by his wife, two sons, a 
daughter and three sisters. 


Harry Z. Cohen 

. 68, president of the American 
Sponge and Chamois Co., New York 
City, died at the home of a daughter 
in Elberton, Ga. For the past year 
he has been living in Florida because 
of his health. He leaves his wife, 
two daughters, a sister and a brother. 


John A. Taylor 

x 68, wholesale glove dealer of 
Rochester, N. Y., died at his home 
in the same city. He was in the glove 
business for the last 51 years, man- 
aging the firm established by his 
grandfather in 1846. He was an ar- 
dent yachtsman, was a life member 
of the Shrine, and for 35 years was 
treasurer of the Rochester Commer- 
cial Travelers Mutual Benefit Assn. 
He leaves his wife, a brother and two 


sisters. 


Aaron Tarlow 

. . . 68, president and general man- 
ager of the Tarlow Cut Sole Co., 
Brockton, died at his home in the 
same city. He was a resident of 
Brockton for 50 years, was former 
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treasurer and one of the founders of 
the Temple Israel. He leaves a son, 
four daughters, a sister and three 
brothers. 


James E. Stevens 

... 87, retired shoe salesman, died in 
a Providence, R. I., hospital after a 
week’s illness. He had been asso- 
ciated with the shoe business for 50 
years, and up until his retirement 
three years ago was a salesman for 
the Bancroft-Walker Shoe Co. of 
Manchester, N. H., covering the ter- 
ritories of New England and New 
York state. He was a 32nd degree 
Mason. He is survived by a son 
John, and two daughters, Louise, and 
Mrs. Margaret Alden. 


Morton Leach 

: Leather findings wholesaler of 
Astoria, N. Y., where he conducted 
his business for the past 12 years. He 
is survived by three sons, Lemuel, 
Fred and Granville, one daughter, 
Mrs. Wm. Hackett, a brother Albert, 
and a sister, Mrs. Louise Clayton. 


—— 


ve The first shoe size stick was invented 
by a monk of St. Andrews, Northampton, 
England, in 1600, 


+> 
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pe Scheele, the noted Swedish chemist 
who discovered gaillic acid, is considered 
to have onened the field for the chemistry 
of tannins. 
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LABOR 
NEWS 


The NLRB has ordered a collective 
bargaining agent election to be held 
among employes of Darling & Co.'s 
Flint, Mich., plant. The election, to 
be held by Dec. 24, will determine if 
United Dairy and Bakery Workers, 
Local 383, Retail, Wholesale and De- 
partment Store Union, CIO, is to 
represent workers of the firm, which 
produces hides, skins and tallow. 





——_~—_—_——__ 


Beauty Top Lift Co., Brockton cut 
sole firm, has signed a new contract 
with the BSAC Cut Sole Local, thus 
bringing all 16 Brockton cut sole 
firms under union contract. Cam- 
pello Shank Co. is expected to sign 
a BSAC contract shortly, according 
to BSAC officials. 


——— 


The NLRB has ordered Daly Bros. 
Shoe Co., Inc., Marion, Ind., to cease 
and desist from discouraging mem- 
bership of its employes in United 
Shoe Workers of America, CIO., to 
offer one employe immediate rein- 
statement with back pay, and to post 
compliance notices for 60 days. 


———— 


United Shoe Workers of America, 
CIO, has been certified as bargaining 
agent for employes of Spack Shoe 
Co., Roxbury, Mass. The union re- 
ceived 25 votes for, and 21 against 
in an election held Nov. 14. 


—— es 


The NLRB has dismissed a petition 
filed by United Leather Workers In- 
ternational Union, AFL, following an 
election held Oct. 6 at the Bolivar 
Tannery, Bolivar, Tenn., of Interna- 
tional Shoe Co., Production and 
maintenance employes cast 66 votes 
for the AFL, 29 votes for United 
Shoe Workers of America, CIO, and 
129 for neither. 


na 


Norrowock Shoe Co., North Jay, 
Me., has paid $4,135 in back salaries 
to 11 employes, according to a deci- 
sion by the NLRB. The employes 
were dismissed last May following an 
attempted strike when United Mine 
Workers tried to organize company 
employes. Seven of the 11 workers 
have been rehired with the remaining 
four apparently employed elsewhere. 
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LIQUID or 
POWDER 


ARTHUR C. TRASK & SONS 


4103 S. LA SALLE ST. 
CHICAGO 9, ILL. 





BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 


© 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sole Distributors to the Leather 
ndustry 
172-176 Purchase Street 
Tel. Liberty 0517 Boston, Mass. 











ARTHUR C. TRASK 
& SONS CORP. 


41 TREMONT ST. 
BOSTON 


aul Pallagher 
& Co., Ine. 


DEALERS IN 
DOMESTIC & FOREIGN 


Wickled Sheep Skins 


PEABODY, MASS. 








Wrinkle-Free Toe Linings 
AND NO QUESTION ABOUT IT! 








BUILD COMFORT AND SALES WITH *CELASTIC! 


For over twenty years Celastic box toes have brought positive 
toe comfort to men, women and children. The assurance that 


toe linings are permanently secure ... in one style or one hun- 


dred . . . in one shoe or one million, is the Celastic contribution BOxK TOE S 


to toe comfort. Good will and consumer satisfaction accumu- UNITED SHOE MACHINERY 
lated by year after year of Celastic performance prove that it’s CORPORATION 
good business to provide your customers with the best. BOSTON, MASSACHUSETTS 


*CELASTIC” is a registered trade-mark of the Celastic Corporation 
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4 Nelson Kennedy has resigned as 
vice president and sales manager of 
Imperial Glove Co., Gloversville. He 
has been associated with the firm 
since March, 1936. Kennedy has not 
disclosed his plans for the future. 


4 Edward Harrigan is now sales rep- 
resentative for Kirstein Leather Co., 
Peabody. He was formerly with 
Harry Mann Co. 


A Russell Caudle of Tober-Saifer 
Shoe Mfg. Co., St. Louis, has been 
elected president of the Iowa Shoe 
Travelers Assn. for the coming year. 
He succeeds Warren F. Crandell of 
Brown Shoe Co. Other officers 
elected were: Fay Schooler, Red 
Cross Shoes, first vice president; E. 
C. Cooper, Brauer Bros. Shoe Co., 
second vice president. Harry C. 
Gruber of the House of Crosby 
Square was re-elected  secretary- 
treasurer. 


4 Julius M. Johnson, formerly sec- 
retary of Selby Shoe Co., Portsmouth, 
O., has been elected a vice president 
by the board of directors. Gordon B. 
Carson has been named secretary to 
succeed him. Johnson will be in 
charge of eastern operations, now 
located in Manchester, N. H. 


4 Clark R. Gamble, president of 
Brown Shoe Co., St. Louis, has been 
appointed chairman of the advance 
solicitations committee in the corpo- 
rate gifts division of the St. Louis 
Children’s Hospital building fund. 


4 E. L. Vokes has been appointed 
vice president and general manager 
of Hewetson Shoes, Ltd., Brampton, 
Ont., Canada. Vokes has been with 
the firm for the past 22 years and 
previously was assistant general 
manager. 


4 Alvin J. Spring, manufacturers’ 
representative handling shoe mate- 
rials, has moved his office to 420 
Lexington Ave., New York City. 


A Herbert Lape, III, has been named 
sales representative for Dr. Locke 
shoes for women, succeeding John T. 
McGee, recently named sales mana- 
ger of the firm. Lape will cover Mis- 
souri, Oklahoma, Kansas, Louisiana, 
Texas and Arkansas. 


A Samuel Bender has resigned as 
secretary of Foremost Shoes, Inc., 
Brooklyn, N. Y. He was a co-founder 
of the firm originally named Bender 
& Goldberg. 


A W. F. Heaton and Calvin Howard 
have been named sales representa- 
tives for Johansen Bros. Shoe Co., 
St. Louis. They will make their head- 
quarters in the Marbridge Bldg., New 
York City. 

4 Abe Hillsberg is now sales repre- 
sentative with Parkhill Shoes, divi- 
sion of Comfort Slipper Corp. He 
was formerly with Melrose Slipper 
Co. 


LEATHER and SHOES—December 10, 1949 





Adjust pH of Unhairing Solutions 
independent of Sulfidity with 
Hooker Sodium Sulfhydrate 





U sing Hooker Sodium Sulfhydrate, 
your unhairing solutions have the same sulfidity but 
only half the alkalinity as with sodium sulfide. Be- 
cause of this, you can increase the pH of your solu- 
tion (with caustic soda or sodium sulfide) without 
changing the sulfidity. 

And you only need 60% as much Hooker Sodium 
Sulfhydrate to obtain the same sulfidity as with dou- 
ble strength sodium sulfide. 

So here is a way to cut down on the amount of chem- 
icals you use, cut down on your handling and storage, 
and at the same time maintain precision control of 
the alkalinity of your unhairing solutions. 

Try Hooker Sodium Sulfhydrate in your unhairing 
solutions for stronger, hetter grained leathers and 
minimum injury to hides. 


HOOKER BULLETIN 

500 tells more about Sulf- 

hydrate Unhairing Solutions. 

It suggests procedure for 

calf skins, hides for sole 

leather, for side and upper 

leathers and for specialties. 

A copy will be sent you free = 
when requested on your = ip ages 


letterhead. 


eue,.. HOOKER 


ELECTROCHEMICAL 
COMPANY 
1 Union St., Niagara Falls, N. Y. 
New York, N.Y. Tacoma, Wash. C H E M [ CA L S 
Wilmington, Calif. 
Caustic Soda Chlorine Muriatic Acid 


Sodium Sulfhydrate Sodium Sulfide 
Paradichlorbenzene 








WHITTEMORE-WRIGHT CO., Inc. 


ESTABLISHED 1908 
Compounders and Sulphonators of Oil 
for Tanners and Leather Finish Manufacturers 


Tel. CHA. 1180 
62 Alford St. Charlestown District Boston, Mass. 
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New 


Developments 





Wrapper Spindling 
Machine 


Most good wrapper lasting ma- 
chine operators spindle the wrappers 
on Californias before lasting, but 
they do it by hand. Here is a de- 
vice that does the same work by 
machine much faster and far more 
efficiently. 


In construction, this machine re- 
sembles the ordinary pair of pincers 
save that this one appears to be in- 
verted, one jaw handle attached to 
a sprocket and chain and foot treadle. 


To the end of the other jaw is fitted 
a table-like plate that extends from 
this lower jaw to serve as a support 
for leverage action against the 
pincers. 

When one steps on the treadle 
after the wrapper edge has been 
slipped in between the closing pin- 
cer jaws, all the operator has to do 
is turn the wrapper merely by swing- 
ing the shoe away from the pincers 
and onto the plate. The continual 
swing in this manner completely 
turns the wrapper down over the 
platform. The same operation ap- 
plies to the heel, but the toe is the 
difficult part. 

Source: Pat. No, 2.480,962: United 
Shoe Machy. Corp., Boston. 


Electronic Last 


The construction of the last in the 
illustration involves a method of 
combining tissue paper, wire mesh, 
and a quick-drying plaster. In this 
combination is inserted a specially 
designed electric bulb sustained by 
a bracket and connected to a prong 
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arrangement common to electrical 
appliances. 

This last is made in two sections. 
The first step introduces the inner 
tissue material, the shaping wire, 
and the plaster material, apparently 
all subjected to a molding operation. 
The idea of the tissue paper is to 
prevent the plaster from seeping 
through in its forming stages. 
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The idea of making the sole sepa- 
rately, probably of plaster board, 
makes for easy introduction and re- 
moval of the heating bulb. 

This finished product may be used 
in numerous ways: to dry shoes, 
to condition shoes, but more to save 
the shoe from deterioration when 
wet from any cause by drying it out 
so slowly and evenly as not to rot, 
burn, or affect the texture of the 
leather, lining, and threads. Too much 
heat in drying shoes, either wet from 
speedy construction or from ex- 
posure in walking in water, can 
seriously harm them. Too much 
heat on thread, for example, speed- 
ily takes its life. 

Source: Pat. No. 2.481.930: L. T. 
Katchel, LaCrosse, Wis. 


Sole Cover Lasting 
Machine 

The one very important feature of 
this machine is the helical feed roll 
placed in horizontal position, This 
makes possible the development not 
only of a wrapper laster for soles 
but for California shoes. for the two 
operations are identical. so far as 
this helical roll goes. 

The general construction of the 
machine includes a feed roll attached 
to the end of the helical shaft, and 
operated at different speed from the 
helical roll. There is an overhead 
guide that fits into the under side 
of the wrapper in process of lasting: 
and there is provision for applica- 
tion of heat in case the need is for 
thermoplastic attaching of the wrap- 
per. 

The helical feed roll) should not 
be confused with the feed roll 
move the sole or shoe along. The 
helical roll produces a kind of spiral 
action that seems to be as endless 
as the spiral movement of a barber's 
However, this revolving works 
material up over the 


sign. 


the wrapper 
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feather of the platform and draws 
this material over the edge and 
tautly in position to be rolled down 
or distributed in flat position on the 
wrapper bottom. 

Source: Pai. No. 2,478,524; A. 
Cocozella, Jr., Lynn, Mass. 


Solid Box Toe For 
Californias 

The structure of the California is 
such that a solid box toe has been 
something of a problem. Though 
some of the new processes of making 
California shoes can use a solid and 
pre-molded box toe, the one herewith 
illustrated offers a splendid solution 
for present constructions. 

To use a box toe prevailing in 
welt. and other _ lasted-to-the-wood 
processes would mean the adhering 
of the box toe to the last. Also, as 
many shoes of California construc- 
tion do not have the lining extend 
beyond the throat, the problem be- 
comes twofold. 

The construction of the box toe il- 
lustrated is quite different. Here one 
side of the sheet or box-toe-to-be is 
a fibrous combination whose thick- 
ness, half the entire thickness, is per- 
meated with stiffening and adhesive 


agents. This leaves the other thickness 
of the box soft and porous. 

The compounds used on the treated 
side may comprise such materials as 
methyl-cellulose, British gum, gum 
arabic, and corn starch. When ther- 
mal treatment is used, setting ingre- 
dients such as bakelite become in- 
volved, 


OOOO 





The illustration shows the stitched- 
in box toe, at the time of upper fit- 
ting, stitched at the top and at the 
bottom, through the sock lining. The 
shoe has not been back-lasted, there- 
fore the box toe is still soft and pli- 
able. And before the last is inserted, 
the illustration indicates how a spray 
is introduced through the goose-neck 
nozzle inserted into the toe area of 
the shoe. 

This goose-neck spray may be used 
several ways: one to spray in a solu- 


R 
tion that will penetrate through the 


soft and untreated area of the box 
toe to the side facing the flesh of 
the upper. The idea of the porous and 
untreated side being next the last 
seems obvious in making it easy to 
reach the treated side and to prevent 
adhesion of the box toe to the last 
side, to the last. The other use is ap- 
plication of heat in various wavs, us 
a blast of hot air or a steam vapor 
spray. 

In summation, here is a box toe 
so constructed in two halves that one 
side, the inner, will not become 
bonded to the last. This makes better 
shaping of the California, at the 
time of back-lasting, the last tending 
to shape the upper that at first is 
limp and sets to a hardened and per- 
manently shapely box toe. 


Source: Beckwith Mfg. Co., 
St., Dover, N. H. 


6th 


AF. C. Winter, traffic manager of 
the International Shoe Co., was re- 
elected chairman of the Shippers Con- 
ference Committee of the St. Louis 
Chamber of Commerce. A vice-chair- 
man also elected was Albert Schueler, 
assistant traffic manager of Wohl 
Shoe Co., St. Louis. 
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current series on The History of Tanning , 














TANOLIN ® 
ALBAOIL ® 
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MARDEN:WILD CORP.. 


ALKOLENE ® 





500 Columbia St., Somerville, Mass. 


MARDEN-WILD of CANADA, LTD. 





HALIFAX, N. S. 
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ACIDOLENE ® 
LEXOL ® 
NEETOL f 

NEUTROLENE ® 


PUROGEN (®) 
CHROMOL ® 
EMULSOL & 
KROMOID ® 


THE MARTIN DENNIS COMPANY 


859 SUMMER AVENUE 


NEWARK, NEW JERSEY 








Style 12 


Fiddle 


When You Build a Bridge 


Between Toe and Heel 
Select from these Basic Designs 


Well-fitted shanks are essential in preserving the 
work of stylist, last maker, and shoemaker. Much 
of their creative skill and craftsmanship can be 
lost unless the shank — strongest structural mem- 
ber of the shoe — fits properly and helps to main- 
tain correct lines. 


If your present shank fitting schedule leaves 
room for improvement in your shoemaking, you 
need United's shank fitting service by specialists. 
Judge for yourself in your own shoes the effec- 
tiveness of a properly fitted shank. 

Just ask your United Man. 


Vita-Tempered Steel Shanks 
are tough, hard, uniform. 
Fit like master models. Clean, 
ready-to-use. Preserve bal- 


anced fread. 


BOSTON, MASSACHUSETTS 
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Chiropedy... 


(Concluded jrom Page 27) 


strong influence upon the public re- 
garding footwear; it is also gaining 
increasing iniluence with the medical 
profession. In matters pertaining to 
foot health—and to shoes pertaining 
to foot health—the public will tend 
to lean toward “medical authority” 
for the answers. 

It is obvious from the facts pre- 
sented in these articles that chiropody 
is in dire need of more adequate 
education, technically and generally, 
concerning shoes. This job becomes 
the task of the shoe industry, first 
in the public interest, and second in 
the mutual interest of the shoe in- 
dustry and the profession — of 
chiropody. 

Dr. William J. Stickel, executive 
secretary of the National Association 
of Chiropodists, has stated to LEATHER 
AND SHoEs that his organization 
would be glad to discuss, through 
delegated committees on both sides. 
problems of mutual interest with a 
view to solving those problems co- 
operatively. 

It is quite possible that the shoe 
industry, in co-operation with the 
profess.on of chiropody, could set 
up much improved educational facil- 
ities and instruction in matters per- 
taining to footwear. This would be 
a great stride forward in improving 
the shoe industry’s public relations 
and creating a more informative ap- 
proach to matters by the 
chiropodists as a whole. Also, the 
industry might arrange for an edu- 
cational program on shoes for prac- 
ticing chiropodists, through the state 
bodies affiliated with the N.A.C, 

This presents a splendid oppor- 
tunity for both sides. an opportunity 
requiring a negligible financial out- 
lay, if at all. The root of the current 
simply educational—a 
can be concretely 
active co- 


shoe 


problem — is 
problem — that 
solved by mutual and 
operation. 

A simple illustration demonstrates 
the opportunities. The National 
Foot Health Council now has re- 
quests for some 20,000,000 leaflets 
literature 
requests from 


and - similar concerning 
foot health and shoes 
shoe stores. parent-teachers groups, 
schools and colleges, labor organiza- 
tions and industrial firms, etc. It 
does not have the funds to comply 
with all these Thus a 
golden opportunity for public educa- 


requests. 


tion regarding foot health and shoes 


Nom- 


cannot be entirely realized. 
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Courtesy National Foot Health Council 


Examining children’s feet and shoes at a Day Nursery. 


inal aid by the shoe industry could 
render a fine public service—and a 
service that could be expanded in 
many ways spelling excellent publi: 
relations for the industry. 

There is some public and medical 
opinion of long standing to the effect 
that the shoe industry is concerned 
primarily with its own commercial 
interests. and resulting in some un- 
necessary sacrifice of public foot 
health. Whether this op'nion is war- 


Fleshing Strips 


LORING COES COMPANY 


WORCESTER e MASSACHUSETTS 


ranted is beside the point. The 
opinion exists. Hence, the initiative 
taken by the shoe industry to dele- 
gate a committee to discuss a co- 
operative and educational program 
with a similar committee delegated 
by the chiropodists (perhaps also ex- 
tending to the osteopaths and physi- 
cians} would be a significant and 
commendable step. 

The stage is set for such action. 
It needs only the decision to act. 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 





LEATEX CHEMICAL COMPANY 


2722 WN. HANCOCK ST., PHILADELPHIA, PA. 





Leather 
MIAURIKIETS 


Sale activity continues gener- 
ally moderate, prices firm. Tan- 
ners see little prospect of early 
change. Offal market strong and 
active. Calf firm. More interest 
in suedes. 


Sole Leathers 

“Generally inactive,” say Boston 
tanners, who find buyers showing 
little interest in bends at this time. 
List prices continue at recent levels 
but better sales are made a cent or 
two below these. Light bends draw 
most interest at 64-66c. Mediums 
and heavies slow at 60-62c. 

Light Bends: 64-66c 

Medium Bends: 60-62¢ 

Heavy Bends: 60-62c 


Sole Leather Offal 

Little change reported in this mar- 
ket as buyers continue to find short- 
age of finished offal. When available, 
prices are extremely strong. Bellies 
widely wanted with tanners sold up 
into Jan. Both steers and cows bring 
up to 48c; meet little if any price 
resistance. Single shoulders with 
heads on sell for 46-50c for lights; 
up to 45c for heavies. Double rough 
shoulders do good business at 64-70c. 
Heads active at 21-23c. Fore shanks 
move well up to 34c; hind shanks find 
good buyer interest at 32-36c. 

Bellies: Steers, 45-48c; Cows 45- 

48c 

Single shoulders, heads on: Light, 

46-52c; Heavy 40-45c 
Double rough shoulders: 64-70c 


Heads: 21-23¢ 
Fore shanks: 32-34¢ 
Hind shanks: 32-36c 


Calf Leathers 
“Somewhat firmer,” say Boston 
tanners of calf leather market. Prices 
remain at previous levels but tanners 
find it easier to hold to quotations, 
sell medium grades for a few cents 
more. Buying picks up after slow 
Show week with both smooth leathers 
and suedes coming in for good play. 
Women’s weights still a wanted item 
with colors finding strong sampling 
and interest. Good orders on blues, 
reds, greens and browns in cheaper 
grades with medium grades also mov- 
ing fairly well. Men’s weights fair. 
Men’s heavyweight brushed leathers 
active. 
Men’s weights: B 90-1.06; C 85- 
1.00; D 75-94; X 70-84; XX G0c 
Women’s weights: B 93-1.06; C 87- 
97; D 80-92; X 70-86; XX 565- 
70c 
Suede: 1.03-1.10; 90- 
93¢ 


Kid Leathers 

Philadelphia kid leather tanners 
say business is good. Some tanners 
selling mainly to New England do 
not find it quite up to last year’s 
level. All agree, however, that on 
the whole, there is considerable ac- 
tivity. 

Glazed is selling particularly well 
—mostly in black, with no change 
in color lineup: dark blue and 


1.10-1.20; 


LEATHER: ITS PRICE AND TREND 


THIS 
WEEK 


90-1.06 
85-1.06 
1.10-1.20 
70-1.00 
70-88 
48-56 
18-22 
57-61 
45-53 
44.50 
64-66 
45-48 
64-70 
38-43 
20-23 
17-20 
91/2-10 
25-26 


KIND OF LEATHER 


CALF (Men's HM) ... 
CALF (Women's) 

GAL SUEDE: .........:.:. 
KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) . 
SHEEP (Russet Linings) 
KIPS (Corrected) ... 
EXTREMES (Corrected) 
WORK ELK — 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) . . 
SPLITS (Gussets) ... . 
WELTING (!/, x Ye) 
LIGHT NAIIVE COWS 





YEAR 1948 
HIGH 
1.30-1.48 
1.30-1.48 
1.45-1.90 
70-90 
70-90 
76-82 
23-25 
70-75 
60-65 
56-60 
90-95 
44-47 
77-80 


MONTH 
AGO 


90-1.06 
85-1.06 
1.10-1.20 
70-1.00 
70-90 
48-56 
18-22 
57-61 
45-53 
44-50 
64-66 
43-44 
60-67 
37-43 
20-23 
17-20 


9 9 
25-27/4  26-26!/2 


All prices quated are the range on best selection of standard tannages 


using qemy rawstock. 











browns. <A top price for glazed 
quoted as 90c; the $1.05 given pre- 
vious weeks is considered too high 
excepting for rare sales to especially 


high-priced shoe manufacturers. 
Tanners report fairly good sales in IMPORTERS 
suede excepting in top grades in 
same colors as glazed. Prices run and 
up to 87c. 

Slipper is still selling very well. MANUFACTURERS 
Some tanners’ report themselves 


cleaned out in slipper kid. There is 


a great demand for this type of kid 

from cowboy boot manufacturers as 

well as slipper men. The large skins 

from which slipper leather is made ~ 

are very scarce and buyers “line up” 

for them. Tanners can get up to 80¢ j Q U j D bd fe)", | D E R 
in the highest grade of slipper kid. : 

Aside from tanners who sell satin 

mats on permanent accounts, most WATT LE bd CH ESTN UT: S U M AC 
firms do not deal in this kind of 

leather since they feel it is not worth 

their while. Nothing reported in 


crushed. 
Suede: 35-87c | 
Slipper: 34-60; 80c DYEWOOD 
Satin mats: 50c-$1.05 COMPANY, INC. 


Glazed: 30-90c¢ 


aie 40 LOCUST STREET MEDFORD « MASS. 
Sheep Leathers 


“No change,” say Boston sheep- 
skin tanners, which means that mar- 
ket continues firm and active. Tan- 
ners see continuing firmness for 
weeks to come, especially with good 
pickled skins a wanted item. Al- 
though top level prices remain the 
same, stronger tone evident in me- 


dium grades. Naturals do active busi- | 
ness. Colored vegetable linings fairly | 
active. Chrome linings fair. Hat | 


sweats and garment leathers slow. 





ee See SEs hs EH 8s 1 @ Use Clinton's special prepared, laboratory tested 


lc 
Colored vegetable linings: 22, 20, products to assure unvarying uniformity. 
8, 16, 14¢e 


Hat sweat: 26, 24, 22, 20c CORN SUGAR CORN SYRUP 


Chrome linings: 26, 24, 22c 
Garment grains: 25, 23, 21, 19c CORN STARCH LACTIC ACID 


Garment suede: 26, 24, 22c 


_ Over 41 years experience behind Clinton’s 
Side Leathers | laboratory service to tanners. 
“Nothing new,” Boston side leather 
tanners report. Sales still moderate 
in most leathers. Better tannages CLINTON FOODS, INC., CLINTON, IOWA 
move well but below this, buyers are 
slow to bite. Prices remain nominally 
unchanged for lesser tannages but 
good sales take considerable bargain- 
ing. Aniline type retans among most 
active; kips sold well ahead. Cor- 
rected side leathers fairly active. 
Heavy Aniline Extremes: B 55-59; 
C 51-54; 45-47c 
Corrected Kips: B 53-61; C 51-59; 
D 49-57, X 43-50c 
Corrected Extremes: 45-53; 43-49; 
41-47; 38-44c 


sia 
ar 3 ail 40-45; 38-42; 36- Brazilian Leathers 


Work Elk: 44-50; 42-46; 40-44; 
= hk PUMPS 


Splits , . 
Suede splits show definite pickup Schlossinger & Cia. Lida. par tentinesapiry i, Nowa 
this week with buyers sampling 1859 . . Write for Bulletin TP-629. 


widely. Brighter colors—blue first, e 

then reds, greens, browns and pastels Caixa Postal 917 TA B E R P U M P Cc (eo) 
come in for renewed buyer interest. (Est. 1859) 

Best sales made generally in 38-43c H 300 Elm Street Buffalo, N. Y. 
bracket for light suede. Tanners Sao Paulo, Brazil oe pina 
holding close to quotations. Tanners 
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much encouraged by renewed suede 
interest, credit recent shoe shows 
with bringing retailer interest in 
suedes home to manufacturers. Gus- 
sets and finished linings continue 
m derate along recent levels. Work 
shoe splits find some interest at 30c 
down. Retan sole splits slow. 
Light suede: 36-43: 34-41; 32-38¢ 
Heavy suede: 44-47; 42-44; 39-41c 
Retan sole: 40, 38, 35, 33. 30c 
Finished linings: 18-20; 20-22; 22-23c 
Gussets: 17-20c 


Welting 


Apparently a goodly number of 
men’s shoes have moved lately for 
welting has found new business much 
better. Regular Goodyear welting of 
4 by 4 inches has brought 9c and 
some makers ask 10c, refuse to sell 
for less. On the basis of shoulder 
prices, they seem fully justified. With 
specialty welting in so many lines, 
it is no wonder that business is good 
for the fancy types. Synthetic welt- 
ing gets very good business as 
cheaper shoes find more fr-ends. 


Belting Leathers 


Belting leather tanners in Phila- 
delphia say business is slow. This 
may be partially due to the season 
of the year. Tanners say that busi- 
ness never did pick up satis factorily, 
even at its period of greatest activ- 
ity. Tanners say that they are sold 
out of extra heavy and extra light 
bends. If they had any on hand, 
prices would probably go higher al- 
though they s_ld out at prices quoted 
last week. 

Curriers report that business took 
a drop in the past week. This is 
blamed on the fact that no one 
wants to increase inventory th’s late 
in the year. Waist belting has finally 
slowed after activity far beyond its 
usual time. Th’s is seasonal and is 
expected to remain slow for some 
time. In spite of the business de- 
cline, curriers are torced to raise 
prices in certain items, mainly be- 
cause r uzh leathers were raised in 
price. Some tanners instead of add- 
ing premiums of 10c for ex-light, 
5c light and 10c for ex-heayy as is 
usually quoted, have lists with ex- 
light at 9c higher than medium 
weight, and light 6c. 


AVERAGE BELTING PRICES 
=x. heavy 


AVERAGE CURRIED PRICES 

Curried Belting Best Sele: 2nd 

Bend Hutte 118 1.14 

1d 1.50 1.46 

1.42 1.33 

. 1.°9 1.31 

uw ide sides .. 1.99 1.05 

Narrow sides 1.11 98 
(Premiums to be added: X-light plus 10¢; 

Ieht pins O5c; X-heavy plus 10c.) 

Note: Above prices quoted are the range on 

best selection of standard tannages 


Glove Leathers 

Leather buying still spotty in this 

market. Glove manufacturers work- 
ing to clean up Christmas orders and 
are not interested in leather. Spring 
buying has started in a small way 
with English d eskins. Heavy weights 
are quoted from 31 to 36c depend- 
ing on the brand, mediums from 25 
to 30e and light weights about 20c. 
Supplies are plentiful and it is feared 
that the glove will be a football in 
the Spring market. 

With the end of the strike in sight, 
manufacturers show interest in high 
colors. Range of colors will be lim- 
ited due to the shortness of the sea- 
son. Navy in demand with bright 
red, green and beige running well. 
No change announced for domestic 
suedes. Prices quoted are 86c for 
the number ones, 26¢ for the sec- 
onds. Imp:rted suedes range from 
70c down. 


Work Gloves 

Although some slow-up in demand 
is noted, tanners report operations 
are going ahead cn a full schedule. 
Most tanners say accumulations from 
Summer production, generally slow- 
moving Soden the warm Fall and 
early Winter period, are now wel 
sold up, with business now being con- 
ducted on a current-production basis. 
In most opinions, tanners should ex- 
perience satisfact ry business during 
the remainder of 1949. 

Meanwhile, the price structure of 
tanners’ lists are holding firm, and 
quoted as follows: 

Heavy-mediums ‘ 20, 19c 

Mediums 20, 19, 18¢ 

Light-mediums { 17c 

Lights ; 16¢ 


Baq, Case and Strap 
Tanners report let-up in demand 

after enjoying more-than-satisfactory 
four:h quarter. There is a notice able 
curtailment of operations now that 
tanners have finally caught up with 
the broad demand for the Christmas 
rush. Price situation steady and un- 
changed and awaiting new develop- 
ments. 

2 ounce case 4lc 

24 ounce case 44c 

34 ounce strap 52c 

4 ounce strap 55¢ 

5 ounce strap , 59¢c 


Garment Leathers 

Strong rawstock prices in both 
sheep and horsehide leathers for the 
garment industry compels tanners to 
hold firm on leather prices. Produc- 
tion of garment leathers has slowed 
somewhat due to normal seasonal 
decline. 

Quotations are still listed at 27, 26 
and 25c for suede garment leather, 
with better quality lots bringing 
about 10¢e more. A range of 29, 27 
and 25c, depending upon the grade, 
is listed for grain garment leathers. 
Average horsehide leather remains 
quoted at 36c, with top quality 
leather bringing up to 39 and 40c. 


TANNING 
Materials 


A few price adjustments noted in 
the raw tanning materials market 
this week as buying interest was 
spotty. There was some business in 
South American Mangrove Bark at 
$65.00, as the African product con- 
tinued unavailable. Tanning Extract 
prices were unchanged fcr the week 
as consuming interest for replace- 
ments was steady. Tanning Oils quo- 
tations moved in a narrow range as 
some alterations were made _ this 
week pricewise and consuming in- 
quiry was usually limited to current 
needs. 





SOLID 


LIQUID 


POWDERED 


UEBRACHO 


BUENOS AIRES 
ARGENTINA 


CAMPOS Y QUEBRACHALES PUERTO SASTRE, S. A. 


PUERTO SASTRE, PARAGUAY 


ASUNCION 
PARAGUAY 


i, i >, Ge O° On a 


1528 WALNUT STREET 


KINGSLEY 5 5202 


PHILADELPHIA 2, PENNA. 
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Raw Tanning Materials 


Divi Divi, shipment, baes ... . $66.00-67 00 
Wattle bark, ton $62.50-$65.00 for ‘‘Fair 
Average’ and $62.50 for ‘‘Merchantable’’ 

Sumac, 28% leaf rere erie . $72.00 

30% leaf .. ere eas . .$75.00 
Myrobalans, J. 1s, $54.00-$55.00 

(Crushed $77.00) J. 2s. ... Pe 
Valonia Cups, 30-32°¢ guaranteed 
Valonia Beards . 
Mangrove Bark, So. Am 


$17.00 
$55.00 
Nominal 
$65.00 


Tanning Extracts 


Chestnut extract, clarified, 25% tannin, 
f.o.b. works .. rere ae 
Bbls., c.1 ni errr. ee le, 
Powdered, bags, c.l. ...... oon se 
Cutch, solid Borneo, 55% tannin, 
pius duty Err eect perro or. 
Gambier Extract, 25% tannin, 
SEE coos, ORE 39 
Hemlock extract, 25% tannin, tk. cars, 
neared aeseuinetenes 0525 
S.,. €2 f .06 
Oak extract, 25% tannin, lb 
bb 6%-6%, tks. . ipaeents 
Quebracho extract 
Solid, ord., basis 63% tannin, c.l 
plus duty ... es J 8 5/16 
Solid, clar., basis 64% tannin, c.l 09 
Liquid, basis 35° tannin, bbls. .... 08 
Ground extract ..... +. sen 
Powdered super spruce, bags, c.}. 
05%; lel. . + . 051% 
Spruce extract, tks. f.0.b. works 01% 
Wattie bark extract, solid ... «++ 06% -.07 


0614 


Tanners’ Oils 
Cod oil, Nfid., drums , 
Castor oi] No. 1 C.P. drs. 1.c.1. 
Sulphonated castor oil, 75% i 
Cod, sulphonated, pure 25%, moisture 
Cod, sulphonated, 25°, added mineral. 
Cod, sulphonated, 50°, added mineral 
Linseed oil tks., c.] 

drums, 1l.c.l 
Neatsfoot, 20° C.T. 
Neatsfoot, 20° C.T. 
Neatsfoot, 40° C.T. 
Neatsfoot, extra drums 
Neatsfoot, No. 1, drums 
Neatsfoot. sulphonated, 75°; 
Olive, denatured, drs., gal 
Waterless Moe.lon 
Moellon, 20% water 
Moellon, 25°, water ‘ 
Artificial Moellon, 25°, moisture 
Chamois Moellon .. r ‘ 
Common degras 
Neutral degras 
Sulphonated tallow, 75% 
Sulphonated tallow, 50% 
Sponging compound 
Split oil ‘. P 
Sulphonated sperm, 25° water . 
Petroleum Oils, 200 seconds viscosity 
Petroleum Oils, 150 seconds viscosity .. 
Petroleum Oils, 100 seconds viscosity 


— 


Officials of Joint Council No. 13, 
United Shoe Workers of America, 
CIO, representing approximately 
5,000 shoe workers in the New York 
area have reached a new agreement 
with the New York Shoe Manufactur- 
ers Board of Trade which numbers 
some 50 women’s shoe manufactur- 
ers. After weeks of negotiations dur- 
ing which a strike was threatened, 
a new contract has been accepted 
which differs little from the previous 
contract. Minor changes reported 
provide for a split two-week vacation 
period, and new vacation and holiday 
pay setup. 

The agreement is expected to be 
ratified this week by both sides. It 
is also expected to set a pattern for 
another 25 women’s shoe firms in 
the area which generally follow 
NYSBT agreements. 


——__>—_——— 


A Frank Robertson has retired as 
manager of Gilbert & Co., Inc., Bos- 
ton sheepskin tanner, after 40 years 
of service with the firm. He is suc- 
ceeded by Edgar Paine. 
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FORMIC ACID 

SODIUM BICHROMATE 
SODIUM FORMATE 
SODIUM SULPHIDE 
SODIUM SULFHYDRATE 


soy lts 
Jor kins 


....and for 
DEPENDABLE DELIVERIES 
.... count on Philipp Brothers 
Chemicals, Inc., for continuous 
deliveries! Ample warehouse 
stocks at convenient shipping 
points. Quality, uniformity, and 
purity assured. Place your orders 
NOW for DEPENDABLE DE- 
LIVERIES! 


| 37 WALL STREET « NEW YORK 5, N. Y. 
BOSTON 10,MASS. © HARTFORD 3, CONN. * PROVIDENCE 3, R.I. 
PHILADELPHIA 6, PA. @ BALTIMORE 1, MD. / 
Cable Address: PHIBROCHEM NEW YORK 





maixne HIGH GRADE LEATHER 


A liquid syntan producing a white tanned leather 
Synektan O-230 with coe equal to natural extract tannage. 


Synektan NCRP 
For white leather; and in dyeing pastel shades with 


Synektan NPP good weight to leather. 
Tanasol NCO (Beads or Powder) Tanasol D (Liquid) 


With Extracts, for lower costs and good color. 


Tanasol PW (Beads or Powder) Bleaching Chrome stock; also on 


chrome stock for level dyeing and pastel shades. 


Emulsifiers and Detergents For good degreasing. 


In combination tannage; or in dyebath for chrome 
stock for better grain. 


Samples and information upon request 





PRODUCTS 





ADVERTISE YOUR PRODUCTS 
IN 


LEATHER and SHOES 

















IHUNDIES and SIKINS 


Packer hides generally easier 
with declines reported in branded 
and heavy cows. Packer calfskins 
firmer and active. Little change 
elsewhere. 


Packer Hides 

Full cent declines in branded cows, 
Riverpoint heavy cows and in bids on 
Colorado steers, plus 3c lower prices 
on extreme light native steers, put a 
soft tone to the market. Talk of 
lower Colorado steers, due to the 
heavier branded hide run started the 


ball rolling. Sellers seemed willing, 
in some cases, to go along with the 
lower market by selling lower. How- 
ever, with the prospects of a con- 
siderably heavier branded run, it is 
to the sellers’ best interest to keep 
sold up. 

Light native cows held steady while 
there were 4c drops in the early busi- 
ness in branded and heavy cows, but 
there was no further test when other 
selections dropped an additional 4c 
Some trade sources felt that if the 
declines hold, light cows, heavy and 
light steers, and in fact the whole 
line, will be vulnerable to lower 
prices. Business up to press time was 
not large. Only about 50,000 hides 
sold, but enough to establish the 
market. 


steers in the Midwest were as low as 
193c, although the last general bids 
were 20c. 


Small Packer Hides 


Small packer market uncertain at 
press time with sellers asking firm 
prices, but buyers showing sharply 
lower ideas. No firm bids in the mar- 
ket, but plenty of inquiries. Best 
ideas seemed to be 22 to 224c. se- 
lected for tanners’ ideas, with cheap- 
est offerings around 23c selected, for 
48/50 lb. average hides, Midwest- 
ern production. Southwestern hides, 
around 40/42 lb. average, were last 
quoted around 24c flat for tanners’ 
ideas, but offerings generally around 
25c flat. 

Prices are definitely mixed. It will 
be some time before there is a def- 
inite idea of what might be paid. 
Tanners are watching the big packer 
market with considerable interest, 
not willing to do much in the small 


There was activity on the Pacific packers until the trend is defined. 
Coast. One “Big Four” packer sold 
about 7,500 hides at 23¢ for branded 
cows, 2le for butts, and 203c for 


’ Time-Tested Colorados, Chicago basis. Independ- 
ent packers sold about 10,000 hides, 


S first business at 194c for steers and 
FOR U LA 214c for cows, later business 3c less. 


The market is definitely easy. In- 


Packer Calfskins 

Packer calf market active this 
week at 2c higher. Northern pro- 
duction calf showed an_ increase, 
purely on the strength of light skins, 
when two packers sold about 40,000 
terest is restricted. Bids on Colorado skins, including about 10,000 St. 


“EET LINGO PRODUCTS accidents Mai Tics Disstse 
RELP YOU MAKE BETTER QUOTATIONS | 


Present Week Ago Month Ago 
24-25 


THEATHERS AT LOWER COST” Fess ———_ =. | 
s Ex light Texas steers . Ee aeess 2914 
Light native cows .. . aes.cns. cee ae 25 -26 f 
Heavy native cows 2c 247 -24% 2 
Native bulls . ‘ns 
Heavy Texas steers. : 
Light Texas steers .. . 
BATES Ex. light native steers ........ 
L. . Butt branded steers ... 
Colorado steers ........ 
H LEATHER FILLERS Scanded cows . 
id > Branded bulls : 
LINCOLN [iit Chicago eity caltakins 
icago ci s 
Famine Packer kipskins oer 
and. Chicago whe - kipskins : 


SPONGING. AND 
SON 





Year Ago 
27 


26 
26 


eee 


re 
a 


Sah 
a= 25 
NHReNABNDS~T 


Chm ren 

SASS 
re 

Ruse 


i] a oe ooo ng 92 09 9 9 89 oe go Ho BHD > 


FUTURES 


WASHING COMPOUNDS 


INC. TANNERS’ SUGAR 
m AND LIME - COMMODITY EXCHANGE, INC, FUTURES MARKET 


nf in ii ) _ 4 
COLLOIDAL CLAYS ea Lose ratify 


December 20 26B 20.80B 21 15 ) 20 03 
CHEMICALS March 20.13B 20 6: 5B 20.84 20.00 
sie June 19.76B y 5 19.50 
September 19.47B 19 5B 
Total sales: 194 lots 


Low 
For week 


COUDERSPORT 
PENNSYLVANIA 





SOLID LIQUID POWDERED 


QUEBRACHO 


CARLOS CASADO LTDA. 


PUERTO CASADO, PARAGUAY 
The First Quebracho Extract Plant in the World 


i, as > Ge OU nO a 


KINGSLEY 5-5202 


ASUNCION 


BUENOS AIRES 
PARAGUAY 


ARGENTINA 


1528 WALNUT STREET PHILADELPHIA 2, PENNA. 
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Louis production, at the advance. 
Light calf sold first with one seller, 
moving at 70c for about 18,000 
skins, St. Paul, Green Bay and Mil- 
waukee production, but another seller 
later moved 13,600 skins, including 
some Milwaukee heavies at 574c, also 
24c higher. Had there not keen so 
strong a demand for light skins, the 
heavies would not have advanced, 
traders felt. 

St. Louis skins sold for 50c for 
heavies and 65c for lights, in line 
with the other advances. Light calf 
is in very slim production, which is 
the reason for the increase. Heavy 
calf is obtainable right along, but 
buyers are not of a mind to take them 
without lights. No Riverpoints moved. 

New York trimmed market held 
quiet, but was expected to show 
some little increases as a result of 
the advancing Midwestern market. 
Last quotations seem to be nominally 
applicable. Packer 3 to 4’s are quoted 
at $4.25, 4 to 5’s at $4.75, 5 to 7’s 
at $5.25, 7 to 9’s at $5.75 and 9 
to 12’s at $7.00. Big packer regular 
slunks last sold at $3.25. 


Packer Kipskins 


Buyers and sellers trying to come 
to terms in the kipskin market. Buy- 
ers best bids at 424c for Northern 
and Riverpoint production, but sellers 
still of a 45c mind, refuse to sell for 
less. Expectations of export business 


to Japan has given rise to consider- 
able tirmness in seller’s minds. The 
light supply has had no effect on 
tanners. 

New York trimmed packer kipskins 
are quiet and unchanged. Packer 12 
to 17’s are quoted at $8.15, 17’s and 
up quoted at $9.50. 


Country Hides 


The country market is peculiar. 
With supplies rather short due to a 
small production volume in this mar- 
ket, sellers are not inclined to lower 
prices. Following the drops in the 
big packer market, tanners, however, 
felt that the situation warranted quo- 
tations 4 to le lower. At the week’s 
end, best bids on 48/50 lb. average 
country hides were around 183c flat 
trimmed. Tanners do not want to buy 
hides right now as long as the mar- 
ket is declining. Offering prices on 
48/50’s, however, are still strong, 
cheapest lines being 194c¢ flat 
trimmed. 


Country Calfskins 

Sellers ask for higher prices in city 
and country markets, but buyers not 
completely convinced. Although big 
packer skins are higher, many buyers 
refuse to accept higher ideas in this 
market. The quality, they claim, 
does not warrant the higher prices. 

City production allweight calfskins 
quoted around 40c, although most 


cities are mixed with small packers 
in current offerings. Production has 
been light, which has meant that 
sellers have not been burdened with 
an over-abundance of skins. Country 
allweights are figured around 265c, 
although some straight lights might 
bring up to 28c, 

New York trimmed collector calf- 
skins are unchanged, quoted at $3.70 
for 3 to 4’s, $4.25 for 4 to 5’s, $4.70 
for 5 to 7’s, $5.15 for 7 to 9’s, and 
$6.25 for 9 to 12’s, 


Horsehides 

Midwestern tanners continue to 
cling to ideas of $10.75 to $11 for 
good quality 60-lb. trimmed horse- 
hides of Northern production, with 
scattered business at that range. Al- 
though most offerings are held at 
higher money, some lots move around 
the $11 figure. Untrimmed horsehides 
generally command a premium of 
75c to $1, depending upon the mar- 
ket value of the tail. 

Horse fronts sell in a range of 
$7.50 to $7.75, with horse butts, basis 
22 inches and up, bringing anywhere 
from $3.50 to $3.75. 


Sheep Pelts 

Big packer shearling production 
continues slow, although some sales 
noted this week involving three cars, 
including No. 1’s at $2.60 to $2.70, 
No. 2’s at $2.15 and No. 3’s at $1.70, 





MARATAN 





Highly purified lignosulfonate blended 


with vegetable extract for tanning 
shearling, sole, retanned upper and 


mechanized leather. 


x * * 


Available as liquid or powder 
Write for details 
MARATHON CORPORATION 


ROTHSCHILD, 
WISCONSIN 


CHEMICAL 
DIVISION 








BORAX-BORIC ACID 





Stocks of 20-Mule-Team Borax and Boric Acid 
carried by distributors located at convenient 
points throughout the United States. 


PACIFIC COAST BORAX CO. 
51 Madison Ave., New York 
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More than forty 
years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 
every type for the 
Leather Trade. 


3240 GRACE AVENUE = NEW YORK 67, N.Y. 


Branches PHILADELPHIA «© CHICAGO +© GLOVERSVILLE «© MONTREAL 








Brokers Expert 
& 


Tanners’ 


Receiving 


Service 


210 LINCOLN ST. TELEPHONE 
BOSTON I1, MASS. HUBBARD 0513 








all prices considered steady with last 
business. Fall clips sold in small 
quantities at $2.90 per piece. 

_ No detailed information forthcom- 
ing as yet on the Minnesota-lowa 
packers’ monthly lamb pelt sale. Some 
sources, close to this market, predict 
prices may reach up to $3.50 for good 
Westerns, which would be slightly 
higher than prices obtained last 
month. 


Dry Sheepskins 


Markets have continued to rule 
slow so far this month. Not many 
cables being received from primary 
markets as shippers are in a rather 
well sold up position on most lines. 
Most buyers are sitting back await- 
ing the outcome of the election in 
Fulton County. 

Hair sheep markets firm and some 
spot lots have been moving. A small 
quantity of spot Djeddah sheepskins, 
325-lbs. per 100 skins, sold at $7.75 
per dozen. Also 1,000 dozen Addis- 
abbeba slaughtered sheepskins, 177- 
Ibs. average, 50/40/10 selections, 
sold from spot at $11.25. Further 
lots said to be available at $11.50 
but buyers’ views lower now. For ship- 
ment, however, shippers have been 
talking higher levels, claiming they 
are realizing such prices from Eu- 
rope. England said to have paid the 
equivalent of $12.60 c & f. 

Brazil cabrettas strong with sales 
reported at $13.75 per dozen and 
sellers state that not many skins 
available even at that price. Hold- 
ings limited due to buying by Ger- 
many, Israel and local tanners. Quo- 
tations heard from $13.50-15.50, de- 
pending upon shippers, districts and 
make-up of the lots involved. 

Not many offers of Nigerians as 
shippers claim they are selling skins 
to Europe at higher levels than views 
expressed by buyers here, usually 
around 60c per lb. for Kanos, basis 
primes. About 2,000 dozen shade 
dried Mombasas, 140-145-lbs. (Ken- 
yas) sold at $6 while 130-135-lbs. 
offered at $5.75. 

Good demand for spot shearlings 
and business has been consummated 
in Argentines, 1/4-1/2 inch, at $1.35 
per skin. Capes are strong and latest 
offers of shorts for shipment at 24 
pence, c&f. Market strong at origin 
and shippers show little inclination to 
reduce tneir ideas. 


Reptiles 

Madras bark tanned whip snakes 
continue at $1.15 for 4 inches up, 
averaging 44 inches, 70/30 selection 
and buyers ideas $1.05-1.10 for busi- 
ness. Similar cobras held at 85c. 
About 50,000 Madras bark tanned 
water snakes, 24 inch skins, sold for 
shipment at 8c. Up to 124c asked 
for skins running 60% 3 inches, 30% 
34 inches and 10% 4 inches. Cal- 
cutta alum tanned water snakes are 
held at 144¥-154c, as to assortment. 

Good demand for ring lizards but 
few offered and held very high. 
Singapore crocodiles, 10 inches up, 
averaging 15/16 inches, firmly held 
at $1.05. Siam shippers having diffi- 
culty in fulfilling commitments and 
are requesting extension of credits 
on late sales of aers and chouyres. 
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Brazil market firm and shippers ask- 
ing 43-44c for back cut tejus, 
20/60/20 assortment, 90/10 selec- 
tion. 


Goatskins 


Business continues spotty with of- 
ferings light. . Few spot goatskins 
available. Markets overseas firm 
due to European buying. Some 
selections of India goatskins back to 
pre-devaluation prices. India and 
Pakistan goatskin prices mixed with 
few sales reported. Good business re- 
ported on spot Chinese goatskins in 
mixed lots. Honans, Hankows and 
Rivers offered mostly by furriers 
with prices ranging from 55-90c per 
lb., depending upon shipper, selec- 
tion and weight. Mochas quiet as are 
Nigerians and Mombassas. Capes 
firm at origin with Europe paying 4-5 
per lb. over tanners’ bids here. 


—_—~>———. 


4 John L. Shevenell, Jr., of Prosper 
Shevenell & Sons, Inc., manufac- 
turers of shoe counters and shanks, 
in Dover, was re-elected president of 
the New Hampshire Manufacturers’ 
Association at the organization’s 37th 
annual meeting in Manchester, Oct. 
13. 


A Ralph Boynton is now with Joseph 
Famolare Pattern Co., Boston. He 
was formerly associated with Saxe- 
Glassman Shoe Co. 


A Robert C. Erb, president of the 
J. F. McElwain Co., shoe manufac- 
turers, in Manchester and Nashua, 
was named as a director and mem- 
ber of the executive committee. 


WANT AIDS 





Help Wanted 











Tannery Manager 


FOR SOUTH AMERICA. Calf and Side Spe- 
cialist, Experienced in Pasting Process—Salary 
high. Address Sutphin Employment Agency, 
90-21 Sutphin Boulevard, Jamaica, Long 
Island, N. Y. 


Leather Finish Salesman 


AND DEMONSTRATOR to represent, in Mid- 
west, a leading manufacturer of all types of 
tanners’ finishes Reply should include full 
information concerning qualifications and will 
be treated as strictly confidential. Address 
O-9, c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill 


. ° 
Experienced Shearling 
Tanner and Dyer 
CAPABLE producing high quality mouton, 
pastel shades and good shearling leather. Must 
have ability to supervise and train others. 
State qualfications, references, and age. Ad- 


dress O-11, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Ill. 
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Fine Leathers Deserve 
Poor Leathers Demand 


APEX 


FINISHES AND COMPOUNDS 
e Binders & Fillers 
e Top Seasons 
e Pigment Finishes 
e Sulphonated Oils 


as well as formulae for the latest approved 
methods of finishing all types of leather. 


Chemical Co., Inc. 
Estab. 1900 
225 West 34th Street 
New York 1, N. Y. 
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Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high stan- 
dards of production have helped to give HYDRODITE its respected 
position in the leather industry. 

The producers of HYDRODITE invite you to make use of their 
research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Tiffin, Ohio; Salem, Mass. 


A. J. & J. O. PILAR 
Leather Vinith Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, N. 
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Ub b 000... 


LEATHER and SHOES 
WANT ADS! 


quick turnover of odd lots of leather end materials. 
sale of machinery, equipment, plonts, etc 
new positions, expert help, selling agents, represen- 


Copy received on Thursday will appeer in following Saturday's issue. 
LEATHER & SHOES 


The international Shoe and Leather Weekly 
300 W. Adoms $1, Chicago 6, Ii! 
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WANT AIDS 





ADVERTISING RATES 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situation Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted” and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. 

must be in our hands not later than 
Wednesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Special Notices 











Equipment Wanted 
WANTED: Leidgen Side and Hairing Machine. 
Must be in Al condition. 

Address 0-3, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill. 





Medium Size Tannery For Sale 


WILL SELL half the interest, or all, of tan- 


nery now in operation. Located in growing 
industrial city, population 150,000. New build- 
ing, 75% of machinery new. Could easily be 
extended to a much larger tannery. Don’t 
write if not fully interested. Tannery and ma- 
chinery are free from any debt. Address M-8, 
c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill. 





For Sale 
Sole Leather Tannery Equipment 


EVAPORATORS—ONE COMPLETE SET 
Triple Effect, 5 foot diameter, copper, with 
condenser pumps and drop tanks. 
MONORAIL HOISTS AND CRANES 
1—5 ton and 1—3% ton Shepard Niles D. C 
cab operated Monorail Hoists 
1—50 foot span and 1--29 foot span Monorail 
Bridge Cranes 


BLEACHING MACHINES—COMPLETE 
2—9 foot Carley Heater. 


PENDULUM ROLLERS 
5—-Sets of four units and 3 sets of two units 
Shapley Wells 
MILLS 
2—10 ft. dia. x 9 ft. 9” Staves—tanning mills 
complete with drives 
4—10 ft. dia. x 6 ft. Staves—extracting mills. 
Several—8 ft. dia. Washing and Olling Mills. 


Pumps, Tanks, Motors, Unit Heaters, Circulat- 
ing Fans, Transporters, Tractors, Trucks, and 
other Miscellaneous Equipment and Parts. 


ALL EQUIPMENT AVAILABLE 
FOR INSPECTION 
At 
THE AMERICAN OAK LEATHER COMPANY 
Kenner Street & Dalton Avenue 
CINCINNATI 14, OHIO 


Distributors Wanted 


WANTED: Well established and reliable dis- 
tributors in principal cities to handle our 
line of imported Kid Leather exclusively. We 
can offer attractive prices on lining, glazed, 
etc., depending on volume. State territory 
you can cover and probable volume expected, 
and we shall be pleased to send prices and 


samples. 
R. G. GARCIA 
Importers -— Exporters 
309 Sames-Moore Bidg. 
redo, Texas 





FOR SALE 
5,000-ft. John R. Evans 
Black Bohkara Crushed 
Kid. Grade B & C Weight 
M. 
1,000-ft. Red Cordigan Kid 
Grade A & B Weight L.M. 
Both of the above items at 
the low price of 171%4c per 
square foot, F.0.B. Milwau- 
kee, Wisconsin. 


7,000 Leather Palm Pads 
6” Wide, 814” Long, 3/16” 
Thick. Finest top Grain 
Cowhide. 

At the low price of 15 each, 
F.0.B. Milwaukee, Wis. 


Acme Sales Corp. 
1101 North Water St. 
Milwaukee 2, Wisconsin 








Situations Wanted 


°* @ 

Technician 
TECHNICIAN, twenty years’ experience man- 
ufacturing fancy leathers, supe: 
— in the leather industry or an allied 
ne. 

Address 0-10, 

c/o Leather and Shoes, 
300 W. Adams &t., 





Shoe Factory Superintendent 


SHOE FACTORY SUPERINTENDENT — A 
good man available with best of references. 
Knows all types of women’s shoes and can get 
out the work. 
Address 0-5, 
c/o Leather and Shoes, 
300 W. Adams 8t., Chicago 6, Ill. 





Cutting Room Foreman 


CUTTING ROOM FOREMAN—Here 1s a really 
good cutting room man for any shoe factory. 
Knows leather and can do the buying. Best of 
references. If you want a top-notch man, 
address O-6, c/o Leather and Shoes, 300 W. 
Adams S8t., Chicago 6, Ill. 





Stockfitting Foreman 


STOCKFITTING FOREMAN available at once. 
If you need a stockfitting man who can take 
full charge and turn out the work, address 


0-7, 
c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Ill. 





Packing Room Foreman 


PACKING ROOM FOREMAN — exceptionally 
able packing room man available. Knows his 
job thoroughly and can really produce. This 
man can save you money while turning out 
good work. Address O-8, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill. 





Help Wanted 




















Kid Suede 


PRODUCTION MAN, technician, tanner, col- 
lege education, Veteran II, age 42. Under- 
stands tanning—layout, equipment, machinery, 
lab. data, skin histology. Can get along with 
the help, keep cost economical. Has good 
record ef saleable leather; can start subject 
— scratch or gene existing a 

. request q 
pan M-6, c/o Leather and Shoes, 300 W. 
Adams 8St., Ohicago 6, Ml. 








Lasting Room Foreman 
LASTING ROOM FOREMAN seeks position 
where thorough knowledge of all lasting rv 
procedure is appreciated. Handles help well. 
Keeps production rolling under all sorts of 
conditions Address O-4, c/o Leather and 
Shoes, 300 W. Adams S8t., Chicago 6, II. 





Tanner Wanted 


Progressive tannery in the East 
is looking for Tanner 
with outstanding experience 
in the manufacturing of 
case, strap, and bag leather. 
Excellent opportunity 
for man who is fully capable 
to organize and supervise 
production of high quality leather 
at competitive cost. 
Give all details on background, 
experience and salary expected. 
Replies confidential. 


Address 0-2, 
c/o Leather and Shoes, 
300 W. Adams 8t., Chicago 6, Il. 





WANTED 


Dyes—Chemicals—Extracts 
Bichromates—Oils—W axes 
Greases—Residues 


By-Products—Wastes 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 











LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin S¢. Salem, Mess. 
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NEWEST BOOK ON TANNING AVAILABLE NOW 
CONTAINS INVALUABLE FORMULAE AND DATA 


FIRST 
Leather Bound 


Book on Tanning 
Published in U. 5S. 





Here you will find an- 
swers to many leather 
making questions... in- 
formation and formulae 
worth thousands ef dol- 
lars and years of time. 


260 








essential informa- 


tion on all phases of 
LEATHER 
MAKING 


RUMPF PUBLISHING CO., 








Every Leather Man's Library 


This Book Belongs in 





August C. Orthmann is president 

of the Orthmann Laboratories, 
Inc., Milwaukee, Wisconsin, consult- 
ing chemists to the Tanning and 
Allied Industries. He has conducted 
and supervised tanning operations on 
all types of leathers. He has devel- 
oped formulas which have resulted in 
greater yield, increased production, 
and a higher quality of leather. His 
personal reference library contains 
more than 2,000 volumes. This, com- 


300 W. ADAMS SY, 


TANNING 
PROCESSES 










bined with years of actual experience 
and research, makes Mr. Orthmann's 
new work, "Tanning Processes,” a 
source of information that can be ac- 
quired only during a lifetime in the 
tannery. 

All this experience, formulae, date, 
and essential information is summar- 
ized in “Tanning Processes.” It is @ 
liberal, practical education invaluable 
to everyone engaged in the making 
and merchandising of leather. 


CHICAGO 6, ILLINOIS 


(Formerly HIDE AND LEATHER PUBLISHING CO.) 








414 PAGES: 


Usable, essential, every-day leather 
making procedure written by an inter- 
nationally recognized authority on the 


chemistry and processes of tanning 


AUGUST C. ORTHMANN 


Chapter 1. introduction 


. Chapter 2. Chrome Calf Leother and 


Suede Calf 
Chapter 3. Goatskins 
Chapter 4. Sheepskins 


Chapter 5. Side Leather Tanning Gun 


Metal Sides, Patent Leather 
Chapter 6. Chrome Retan Sole Leother 


Chapter 7. Pigskin Strips, Pigskin for 


Gloves. 

Chapter 8. Horsehide Leather 
Chapter 9. White Leather 
Chapter 10. Horness Leather 


Chapter 11. Vegetable-Tanned Sole 


Leather 

Chapter 12. Miscellaneous Leathers: Kip, 
Lace Leather, Chrome, White and Rowhide, 
Chrome Belting, Mechanical, Hydraulic, 
Rawhide for Luggage, Bag, Case and Strap 


Leather, Pickled Bellies, Splits 


Chapter 13. Coloring and Coloring 


Materials. 


Chapter 14. Fatliquoring and Fatliquoring 
and Stuffing Materials 


Chapter 15. Leather Finishing and 


Finishing Materials 


Chapter 16. Chemico!s Used in the 


Tannery and Their Reactions 
Chapter 17. Vegetable Tanning Materials 
Chapter 10. Woter in the Tannery 


Complete Index 





ORDER 
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Jan. 7, 1950—Annucl Banquet, New Eng- 
land Shoe Foremen and Superintendents’ 
Assn., Inc., Imperial Ballroom, Hotel Stat- 
ler, Boston, Mass. 


Jan. 21-25, 1950—Annual Mid-Atlantic 
Shoe Show, Philadelphia, Pa. 


Feb. 11-14, 1950—Shoe Show by Penn- 
sylvania Shoe Travelers Assn., William 
Penn Hotel, Pittsburgh, Pa. 


March 7-8, 1950—Official Opening of 
American Leathers for Fall, sponsored by 
Tanners’ Council of America. Waldortf- 
Astoria Hotel, New York City. 


April 23-27, 1959—Fall Showing, spon- 
sored by St. Louis Shoe Manufacturers 
Assn., Hotel Statler and other hotels, St. 
Louis. 

May 1, 1950—Spring Meeting, National 
Hide Assn., Boston, Mass. 


May 7-10, 1950—15th semi-annual show- 
ing, Southeastern Shoe Travelers, Inc., 
Sheraton Bon Air Hotel, Augusta, Ga. 


May 14-18, 1950—Popular Price Shoe 
Show of America, sponsored by New Eng- 
land Shoe and Leather Assn. and National 
?.ssn. of Shoe Chain Stores. Hotels New 
Yorker and McAlpin, New York City. 


May 25-26, 1950—Spring Meeting, Tan- 
ners’ Council of America. Atlantic City, 
N. J. 

May 31-June 2, 1950—1950 Convention 
of American Leather Chemists Assn., 
French Lick, Ind. 


Sept. 6-7, 1950—Official opening of Amer- 
ican Leathers for Spring, sponsored by 
Tanners’ Council of America, Inc., Waldorf- 
Astoria Hotel, N. Y. 


Oct. 26-27, 1950—Annual Fall Meeting, 
Tanners’ Council of America. Edgewater 
Beach Hotel, Chicago. 


Oct. 29-Nov. 2, 1950—National Shoe Fair. 
sponsored by National Shoe Manufacturers 
Assn. and National Shoe Retailers Assn., 
Palmer House and other hotels, Chicago. 








Amalgamated Leather Cos., Inc. 

American Color & Chem. Co., The 

American Extract Co. 

Apex Chemical Co., Inc. 

Atlas Refinery, Inc. 

Borne Scrymser Co. 

Brown, Wm. C., Leather Co. 

Calzado y Teneria 
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LET TIERS 


LEATHER AND SHOES 
Sirs: 

The writer read with interest your edi- 
torial in the issue of November 12th under 
the heading “Leather Takes To The Road.” 

As manufacturers of ... a heavy leather 
sporting goods line we have felt the impact 
of the plastic and non-leather substitute. 
It has been our hope for some time that 
despite their higher price, if the public 
could see our products or by-products they 
would buy them because of their value. 

Recently for the National Rifle Associa- 
tion meeting in Denver, we made up a dis- 
play of very beautiful plain and Mexican 
hand-carved gun cases, holsters, etc. Putting 
it mildly, it was the sensation of the Show 
We are planning to loan this display to 
various dealers throughout the country to 
display in their windows. 

As we read your editorial we realized 
that someone else was thinking along the 
same line, and we want to offer our co- 
operation to you or to any other group who 
wishes to put your plan over. e will be 
glad to furnish a display of leather sport- 
ing goods... for use in exhibitions which 
you suggest. Please feel free to call on us 
to offer our services to any groups that 
express an interest in such an idea. 

Hayes A. Redwood, Mgr. 
Hermann H. Heiser Saddlery Co. 
Denver, Colo. 


Sirs: 

We are looking for the name and address 
of the American manufacturer making the 
soling material “NEW WALK” in which 
we are interested. Can you help us? 

Max Meyer-Gasser, Ltd. 
Basle, Switzerland 
Ed: Please contact LEATHER AND SHOEs, 
10 High St., Boston 10, Mass., if you have 
the name and address of this firm. 





ESTAGLIEHED 1870 





FELTS For long life and best all-round results 
specify KENWOOD WRINGER FELTS 
for your: Stehling Continuous Feed Leather Wringing Machine 


Stehling Combination Putting Out and Leather Wringer * Quirin Wringer 
F. C. HUYCK & SONS * KENWOOD MILLS « RENSSELAER, N. Y. 
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BLACK AND COLORS 


LEATHER 


INC. 


DELAWARE 


co's. 
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BY MACHINE 


BY HAND 


..these dlip Lasting 
Cements Apply Easily 
Adhere Betta! 


Users tell us that they look for dependability 
above all other features in cements for slip last- 
ing .. . and that is what they obtain with these 
job-tested adhesives! When new or special 
cementing problems arise, ask the United man 
to demonstrate the cements available for that 
operation so that you can select the particular 
cement which will best suit your production 


conditions. 


Be Be Bond 
Be Be Tex Cements 


Products of B B Chemical Co. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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3 Favorite Latex Type Cements 


for Sock Linings, Platforms, and Covers 


Be Be Tex 860 — Applied three ways. Heavy 
viscosity. Strong bond. Good drying time without 
heat or can be force dried. Overnight tack. 


Be Be Tex 861 — A recent addition. Heavy vis- 
cosity. Strong bond. Good drying time without 
heat — can be force dried and remains extremely 
tacky overnight. 

Be Be Tex 819 — Medium heavy. Strong bond. 
Dries fast. Overnight tack except when force dried. 
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Nopcolene fatliquors have been specially 
formulated to do double duty: give excellent 
surface lubrication, and permit closely controlled 
penetration. Thus they enable you to obtain 
leather with any degree of surface feel, temper, 
hand, break and stretch you desire. 

And since they combine cationic-nonionic 
emulsifiers with raw oils, these outstanding fat- 
liquors afford the fulling properties of soap-oil 
fatliquors plus the ease of handling of sulfated 
oils. 

Note, too, these added advantages—which 
serve not only to emphasize the superiority of 
Nopcolenes, but spell profit for you: 

NOPCOLENES 

—are moisture free, resulting in sav- 
ings in freight costs, handling and 
storage 





—are readily soluble, mix instantly 
with water 


—are always uniform. 


Write now for full information about 
Nopcolenes, the fatliquors that do a complete 
job. Working instructions are yours for the 
asking. You'll quickly prove for yourself that 
these exceptional leather lubricants are unsur- 
passed—provide a sure means of making your 
good leather better. 


Nopco Tanning S pecialties Include: 


Fatliquors for every type leather 
Leather Sponging Compounds 
Alum Stable Oils and Other Specialty Items 


Nopco Oils make good leather better 
NOPCO CHEMICAL COMPANY, Harrison, N. J. 


Formerly National Oil Products Company 
Branches: Boston e Chicago * Cedartown, Ga. * Richmond, Cal. 


4 eee * 


*Nopcolene is a Registered Trade Mark of Nopco Chemical Company 





